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“Watt’s” Going On, California? 
Public Education & Promotions Tool Kit 

 
The League of California Cities, California State Association of Counties, California Park 
and Recreation Society and Local Government Commission have teamed up to provide 
an energy conservation program you can deliver to your residents and businesses. We 
believe local government can play a vital role in the conservation of energy this summer 
– and beyond. 
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            Director of Communications                             Director of Public Affairs and Member Services 
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             Contact: Susan Wipf,                                                      Contact: Pat Stoner, 
             Director of Marketing                                                         Program Director 
                susan@cprs.org                                                              pstoner@lgc.org 
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Welcome to the “Watt’s” Going On, California?  
Public Education & Promotions Tool Kit!   
 
The enclosed “Bright Ideas” come to you as a result of a partnership between the 
League of California Cities, California State Association of Counties, the Local 
Government Commission and the California Park and Recreation Society.  
 
As you know, California is in the midst of a tremendous power crunch. The California 
Independent System Operator, the organization that manages the power grid for the 
state of California, anticipates a daily shortage of power ranging from 2,500 to 10,000 
megawatts (MW). This is equal to enough power to supply between 2.5 and 10 million 
households each day. To avoid or reduce the number of blackouts this summer, we all 
need to do as much as possible to save electricity, especially during the peak demand 
hours in the afternoon and evening.   
 
The tool kit is designed to help you educate your local community through media 
relations and promotional events about the important need to conserve electricity 
during the upcoming summer months of 2001. We recognize that you may already be 
conducting activities on the local level that can be augmented by this kit. For those of 
you who have yet to plan events or programs, we have included some examples of 
things you can do to motivate the residents of your city to conserve electricity through 
a variety of methods.  
 
The tool kit is broken down into sections for ease of use. Specifically, we have 
organized it in such a way that you can pick and choose from a menu of options 
designed to reach a variety of important audiences. The sections included are: 
 

How To Plan Your Local Campaign  

 
This section explains how to plan your effort and is preceded by an outline of the 
overall goals of the “Watt’s” Going On, California? campaign.  We have included 
sample calendars in the Appendix and planning mechanisms throughout to make 
your efforts operate smoothly.   

 
Public Education and Promotional Bright Ideas 

 
This section includes step-by-step plans, including sample documents, for 
organizing the suggested public education and promotional activities.  We have 
arranged our “Bright Ideas” by audience as follows: 

 
1. Residents 
2. Business Owners 
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3. Community Organizations 
4. Media Representatives 
5. Legislators 

 
 
Media Relations 

 
We recognize that many of you are seasoned media relations professionals.  We 
also know that in some smaller communities media relations and public 
education may become the responsibility of another staff member.  Therefore, 
we have included basic information for the non-media relations professional 
including tips for dealing with the media, how to hold a news conference, some 
sample templates and other pertinent information to help you out.  

 
Evaluation Mechanisms 

 
To aid us in evaluating the effectiveness of this tool kit, we would greatly 
appreciate if you could fill out and return the enclosed evaluation form.  We will 
use the feedback to determine the future use of such tool kits for other issues 
and to identify ways to improve the information and services we provide.  
 

 Appendices   
 
Several appendices are located in the back of this handbook, including more examples 
of energy saving tips you can incorporate into your education materials and information 
on local and state grant programs that can help fund your community’s energy 
conservation efforts.    
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“Watt’s” Going On, California? Program Outline 
 
Goal: Increase resident awareness of the need to reduce electricity 

usage.  
 
Objective: Decrease resident usage of electricity by 5,000 MW per day during 

the summer months of 2001 (June, July and August) to guard 
against rotating blackouts in California. 

  
Strategies:  

• Urge residents to seek alternative activities during peak periods 
that do not require excessive use of electricity – or even no 
electricity at all – such as outdoor activities, group functions, 
city-sponsored events, etc.  

 
• Provide residents with electricity saving tips and checklists to 

make participation easier.  
 
• Engage the local business community in the effort to reduce 

electricity consumption.  
 
• Engage the local media community to spread the word to 

reduce electricity consumption.  
 

• Create a sense of pride in doing something valuable for the 
overall benefit of the community and the state.  
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How to Plan Your Local Campaign 
 
Your “Watt’s” Going On, California? Public Education and Promotions Tool Kit contains 
the tools needed to carry out a public education campaign for the three-month period 
beginning June 1 to August 31.  They can be used to supplement your existing 
campaign or as self-contained efforts. The following are the steps you should take to 
establish how you will participate and utilize the tool kit’s elements to the best 
advantage of your community.   
 
Step 1:  Review all materials in your kit.  
 

Your first step should be to review all the materials in the kit, including the 
sample materials, the CD-ROM and all sections of the handbook.   

 
Step 2:  Select educational programs. 
 

Once you understand everything that is available in the tool kit, decide which of 
the programs/materials best suit your needs.  If you have limited staff, you may 
want to take the simplest approach – printing brochures and sending out PSAs.  
If you have staff and time, you may also decide to organize events or news 
conferences.  Mix or match materials and promotions as appropriate.  

 
Step 3:  Develop your own calendar.  
 

Calendar worksheets have been included in the Appendix for your use.  
 

• Enter your established in-house promotions first to avoid conflicts or 
overlaps.  

• Decide which local events you want to hold and coordinate with the 
existing programs.  

• If you decide to conduct an independent effort, list your selections on 
the calendar. 

• If you decide to participate in the outlined promotions, decide on your 
event date or desired advertising release date and enter it on your 
calendar.  Then, follow the steps outlined in these pages to develop 
your own calendar of tasks.   

 



 9

Working With Your Community Groups  
to Conserve Energy  
 
The best way to conserve energy is to give your residents a reason to get out of their 
homes. There are many activities already happening in your community during peak 
energy consumption hours; a multitude of others could be developed with a minimal 
amount of time and investment. A key element in developing programs and activities is 
to work together with natural partners in your communities. In doing so, you can 
increase community spirit.  
 
Partnering with the Private Sector 
 

Chances are, there are a number of activities sponsored by your local business 
community that are already taking place. These could include a farmer’s market 
or summer street fair, outdoor concerts, or activities at your local mall.  We 
encourage you to work with your local Chamber of Commerce or downtown 
district to promote these activities as “energy savers.”  
 
You may also want to consider approaching your business community about 
developing promotions that will attract residents during peak energy use hours.  
 
For example, the local movie theater could offer an “energy conservation 
discount” for shows starting during critical periods; entertainment venues (such 
as bowling alleys, golf courses, arcades, sports clubs, etc.) could reduce fees 
during these hours; restaurants could offer energy discounts on meals, similar to 
“early bird specials.” We urge you to work with your business community, using 
the message that the community is coming together to conserve energy. 

 
Partnering with Service Organizations 
 

Your local service organizations play an integral role in your community. Talk 
with them about how they may be able to develop activities that provide a “win-
win-win” situation: raising funds for a good cause, bringing the community 
together for a fun activity, and conserving energy in the process. Fundraising 
events, such as barbecues, can be held during peak energy use hours to 
encourage families to get out of their homes. 

 
Partnering With Your Senior Citizen Community 
 

Senior citizens are a very involved group in your community.  We recommend 
that you work with your local senior citizens center, private retirement homes or 
other places that seniors gather. Encourage them to conduct planned activities 
during peak energy use hours.  
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We also recommend that you utilize these gathering points as a venue for 
distributing energy conservation information.  

 
Partnering with Religious Groups 
 

Your religious groups are leaders in your community.  We recommend meeting 
with your religious leaders to examine what role they can play in promoting 
energy conservation and urging people to participate in community activities 
during critical periods. Churches are also a great forum for educating 
parishioners about important community issues, such as energy conservation.  
 

Partnering with Other Local Governments 
 

Check with the other local government agencies in your community to see what 
energy conservation programs (or elements of this plan) they are developing for 
the public. By working together, you can strengthen your promotional efforts, 
resulting in more successful events and better education of the public. This will 
also eliminate any duplicative efforts. Your message will be more effective 
through strength in numbers. 
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Public Education & Promotional “Bright Ideas” 
 

This portion of your tool kit includes step-by-step instructions to help you conduct 
public education programs throughout the summer months of 2001.  You can choose to 
do any or all of these promotions, following them step-by-step or adapting them to suit 
your own purposes.  We recommend you review all of the sections and develop a 
calendar for the summer.  (See Appendix H for planning calendar worksheets.) 
 
Be sure to review the Media Relations Section.  It includes tips for dealing with the 
media, details on how to hold a news conference, and other information that will help 
you conduct a successful public education effort.  
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Bright Idea:  Public Service Announcements (PSAs) 
 
This section describes public service announcements (PSAs).  Radio and camera-ready 
print PSAs are included in your tool kit as well as several resident handouts that can be 
accessed, personalized with your logo and contact information, and distributed as part 
of the overall campaign.   
 
What is a public service announcement? 

 
A PSA is a message sponsored by a non-profit group and broadcast or printed by 
the media at no charge.  The media receives many requests each month so not 
all PSAs will be used.  Good PSAs are creative, informative, and call the 
reader/listener to action.  

 
How to use the PSAs in your kit 
 

Your tool kit contains several forms of PSAs for both print and radio. Before 
sending the PSAs to the media in your area, you should first find out what their 
policies are concerning PSAs.  
 

o Call local radio and television stations to ask if they accept PSAs that are 
written, recorded or both. 

 
o Ask if they have the capability of helping you produce a spot based on the 

script provided.  
 

o Find out the preferred length of the PSAs.  
 

o Find out the desired lead time needed before airing the spots.  
 

o Investigate the appropriate name of the person to whom you should 
submit your materials and verify the spelling.  

 
When are PSAs broadcast/run? 

 
Stations/publishers receive many requests and “free” public service airtime/space 
is limited.  In most cases, stations/publishers rotate PSAs.  The selection of PSAs 
and the time of broadcast/run date are at the discretion of the station 
management/publisher.  However, when you submit a PSA, make sure you 
specify a time period (i.e. morning drive time, evening drive time, 6:00 p.m.-9:00 
p.m.) and date range (i.e. June 1-June 30) you would like it to be broadcast/run.  
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Radio PSAs 
 
The Radio Ad Folder on the CD-ROM contains scripts for five public service ads.  
The ads are written to provide essential information to radio listeners and still 
remain entertaining and attention-getting. Follow these steps to ensure that you 
are efficiently using your time to distribute the scripts.  

 
• Check to see if your local radio stations will accept a typed PSA script.  
• Send the typed script.  
• Ask the radio station to add your local identification tag on the 

produced tape.  (A live announcer will read it for taping.) 
 
Radio PSA Scripts 

(Radio scripts are also located under the Bright Ideas section of the CD-ROM.) 

 
It’s late afternoon and electricity use is at its greatest in California. What can you do to 
decrease the strain on our statewide system? Turn up the thermostat and get out of the 
house! Take your kids to the park, to the movies or the mall. For more information 
about activities in your community, call your local parks and recreation department for a 
list of summer activities.  
 
 
The energy crisis facing California impacts everyone. We all need to take the necessary 
measures to conserve energy, especially during peak energy use hours of 5:00-9:00 
a.m. and 4:00-7:00 p.m. It’s easy to make a difference and it’s as simple as using your 
BBQ instead of your oven or going for a swim instead of doing your laundry. By using 
your time wisely, you’ll be saving money for yourself and electricity for California.  
 
 
You play an important role in energy conservation and have the power to control your 
electricity usage. Take the first step to saving money and just say NO to using major 
appliances during peak energy hours. Say no to doing laundry, using your oven or 
abusing your air-conditioner. Let’s all do our part in getting through this crisis. 
 
 
“Watt’s” Going On, California? We are facing a critical energy shortage – that’s what. 
And what can we do about it? Plenty. It’s easy to conserve energy without impacting 
your daily life. If we all chip in and conserve, we can make a difference. Not only will 
you be saving money for yourself, but electricity for California. For more information on 
energy conservation tips and how you can play your part during the energy crisis, 
contact (Name of Your City/County and Phone Number).  
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Radio PSA scripts continued… 
_______________________________________________________________________ 
Hi, I’m (local government official’s name and title). California is facing an unparalleled 
crisis this summer: the ability to consistently meet our own energy needs. This crisis 
affects everyone one of us – we all need to do our part. For a list of simple and easy 
energy savings tips call (###) or visit the Web at www. (address).com. You’ll be saving 
money for yourself and electricity for California. Let make this summer a win-win 
situation and please conserve as much energy as you can.  
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Print PSAs 
 

The PSAs Folder on the CD-ROM contains camera-ready art for six printed public 
service ads, examples of which follow on the next three pages.  Each ad has a 
space to insert your logo and contact information.  You will need camera-ready 
logo art, reproducible for newsprint.  Create the logo yourself or have the 
newspaper typeset it for you.  (Most newspapers will do this free of charge.)  
Keep a camera-ready copy of all ads in case the newspaper does not return 
them.  
 

 
Where to Place Your Print Ads 

 
Send the camera-ready ads, along with a letter requesting publication (make 
sure your request is compatible with the publication’s PSA policies), to local 
newspapers.   
 
You may also want to send ads to school newspapers, community newsletters, 
and to local merchants for inclusion in their newspaper advertising.  Check with 
your utility companies (gas, phone, water) to see if they will print them as billing 
inserts.  
 
The ads can be blown up and printed as posters for store windows, or used as 
artwork on T-shirts or other promotional materials. 

 
 
Print PSAs 
(Examples located on following page; artwork for print PSAs is also located under the 
Bright Ideas section of the CD-Rom) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Yes, your water heater.
• Simply setting your water heater to the “normal” setting or

120 degrees can yield you a savings of between 7 to 11%
on water heating costs.

• Shortening your showers by half can reduce your water
heating costs by as much as 33%.

• When you leave home for a weekend or longer turn your
electric water heater off or turn your gas water heater to
the pilot setting.

Isn’t it time your water
heater got a vacation?

Turn up that air conditioner to 85 degrees or higher
and try a visit to your local community swimming pool
or find a shady spot in your own backyard to relax.

But if entertainment is what you need, check out
“Watt’s” Going On, in [city/county]? Just [give us a
call, check out our Web site, pick up a brochure at
(location)] and find out ways to beat the heat and
reduce California’s energy consumption.

Looking to beat the heat?

[PLACE YOUR LOGO, CONTACT INFORMATION
AND WEB ADDRESS HERE]

[PLACE YOUR LOGO, CONTACT INFORMATION
AND WEB ADDRESS HERE]

You’ll be saving money for yourself and electricity for California.

You’ll be saving money for yourself and electricity for California.



Get to know those familiar faces while reducing
California’s energy consumption.  If you avoid
using your oven as often as possible in the
summer, you’ll not only be more comfortable, but
you’ll save on air conditioning costs.

Better yet, take advantage of this opportunity to
learn more about those that share your neighbor-
hood.  Have an energy conservation block party
BBQ. Challenge each family to bring a menu
selection that can be cooked on a barbeque or
that requires no cooking at all.

“Watt’s” there to lose?

Want to Get to Know
Your Neighbors?

Sure, it’s hot outside, but you don’t have to empty
your bank account to stay cool. You can implement
inexpensive energy solutions to not only save
money for yourself, but electricity for California.

• Turning up your thermostat from 78 to 80
degrees can save you as much as 10% on
your home cooling costs.

• Don’t turn off your air conditioner when you
leave the house, turn it up to 85 degrees or
higher for greatest efficiency.

• Plant two mature trees on the west side of your home and one on the east side
to reduce your home’s air conditioning needs by 36%.

Don’t Break the Bank on
Home Cooling Costs!

[PLACE YOUR LOGO, CONTACT INFORMATION
AND WEB ADDRESS HERE]

[PLACE YOUR LOGO, CONTACT INFORMATION
AND WEB ADDRESS HERE]

You’ll be saving money for yourself and electricity for California.

You’ll be saving money for yourself and electricity for California.



• Avoid doing your laundry until you absolutely must.

• But when you must, wash only full loads. Do not
overload your machine.

• Wash smaller loads only when you have a small-load
attachment or variable water levels.

• Use the correct amount of detergent to avoid washing
the load twice to remove soap residue.

Wash Energy Waste
Right Out of Your Home

[PLACE YOUR LOGO, CONTACT INFORMATION
AND WEB ADDRESS HERE]

You’ll be saving money for yourself and electricity for California.

[PLACE YOUR LOGO, CONTACT INFORMATION
AND WEB ADDRESS HERE]

You’ll be saving money for yourself and electricity for California.

• And keep in mind that 90% of the cost of washing clothes comes from heating the
water—so, use hot water only for very dirty clothes, and always use cold water in
the rinse cycle.

Don’t Leave Yourself High & Dry
Without Electricity This Summer

• Fill your dryer, but don’t pack it too tightly.

• Clean the lint screen after each load.

• Keep your dryer’s outside exhaust pipe clean.

• Use your dryer’s automatic dry cycle rather
than a timed cycle.

• Separate loads into heavy and light items, since lightweight
items take less drying time than heavy ones.

Best of all, install a solar clothes dryer—also commonly known as a
clothesline. The clothes will still dry and they’ll have a fresh outdoor scent.

If you must do laundry, practice some fast &
free strategies to not only save money for
yourself, but electricity for California.
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Bright Idea:  Energy-Related Tip Brochures 
 

A sample of each of three brochures – “Easy Steps to a Bright Summer at Home,” “Road Safety 
During Rotating Blackouts,” and “Experience “Watt’s” Going On, (city/county/district name)?” – 
are available in the enclosed file folder/envelope. If you’d like, you can opt to reproduce the 
three tip brochures located in the “Samples” envelope by using the artwork included on the 
enclosed CD-ROM.  They are customizable to allow you the flexibility of adding your own 
information in designated areas as well as your logo.    
 

Overview of Tip Brochures 
 
 
Easy Steps to a Bright Summer at Home Brochure 
 
Energy conservation this summer is imperative. We must all do our part to reduce our 
energy consumption. This brochure is designed to provide citizens with some simple, 
helpful tips on ways to conserve energy. It also provides a list of Web sites where more 
additional information can be found. Artwork for this brochure can be found on the 
accompanying CD-ROM in the “Tip Brochures” section.  The brochure contains a 
“placeholder” for you to put your city/county seal or a customized message. 
 
This brochure can be distributed in a variety of methods. It can be handed out at 
community events, placed in local government buildings or even distributed with 
employee paychecks. We encourage you to brainstorm different ways you can utilize 
this brochure to spread the word on ways to conserve energy. 
 
Road Safety During Rotating Blackouts Brochure 
 
Driving during a rotating blackout can be a challenge, especially if you don’t know when 
it will strike. This brochure contains a number of tips that will help drivers remember 
what do if during a rotating blackout. It includes information on steps to take if you 
come to an inoperable stoplight, how to ensure pedestrian safety, safely maneuvering 
railroad crossings and what to do if you are involved in an accident. These safety tips 
are from the Department of Motor Vehicles. 
 
This driver safety brochure can be distributed in conjunction with your local Department 
of Motor Vehicles office.  It can also be given to your employees to help ensure their 
safety, and placed at any local government site frequented by the public. 
 
Experience “Watt’s” Going On in (Your City/County)? Brochure 
 
To assist the park and recreation departments in cities, counties and districts and to 
encourage citizens to use less energy, a master copy of an Outdoor Activity Kit tip 
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brochure has been specifically designed for departments to customize and distribute. 
The brochure contains basic tips on sun and heat related safety and suggests possible 
items people can take on their outdoor excursions to make sure their activities are fun 
and safe. The back panel of the brochure has been left blank so departments can print 
their logo and a schedule of special events and activities planned in their community 
throughout the summer months. Artwork for the brochure can be found on the 
enclosed CD-ROM in the “Tip Brochures” section.  
 
Brochures can be distributed at events, to local business owners, community 
organizations, the media and elected officials. 
 
 
 
Examples of Tip Brochures 
(See following page; Artwork located on the CD-Rom under “Bright Ideas” folder) 
 



Brochure provided courtesy of:

Part of the “Watt’s” Going On, California?
Energy Conservation Program sponsored by:

The League of California Cities

California State Association of Counties

Local Government Commission

California Park & Recreation Society

Easy Steps
to a Bright
Summer at
Home
Energy is in the news once
again. There is not enough
of it, and it costs too much!



Energy-Saving Tips
• Set your thermostat to 78°F or higher

during the summer.
Savings: 10 – 20% of cooling costs.

• Set your thermostat at 85°F or higher
when you leave your home for more
than four hours.
Savings: 5 – 12% of cooling costs. Close
interior drapes and shades during the day.

• Stop the sun before it hits you! Use
exterior shading devices like awnings,
bamboo screens and shade screens
(instead of bug screens), or deciduous
plants to shade your home and windows
(especially south, west and east facing)
from the sun. Small shrubs can block heat
reflected from patios and pavement. And
planting vines over southern windows can
reduce the effect of the sun’s heat.
Savings: up to 8% of cooling costs.

• Cool naturally! Take advantage of breezy
days and nights by opening doors and
windows and turning off your cooling
system. (But don’t forget security measures;
stay safe!)

• Turn off lights when you leave a room. Turn
off your TV, computer and other electronic
devices when they’re not in use.

• Prepare cool meals such as salads and
sandwiches. Barbecue outdoors, instead of
using the oven or range.

• Plan ahead so that clothes and dishes are
washed in the late evening. Avoid using large
quantities of water during peak times, when it
costs your local water utility more to run the
water pumps.

• Switch pool filters, sweeper operations and
spa filters to off-peak hours. Replace old
equipment with more efficient equipment.

There are many easy ways to
conserve energy all day, but
it’s especially important to avoid
high energy use during the peak
hours — generally late afternoon
and evening, when people come
home from work and start turning
on appliances.

Here are some things you can
do to cut your costs while helping
our community and the state
reduce the threat of rotating
blackouts this summer. Many
cost you nothing or very little.
For others, there are programs
to help you cover the cost.

For a more complete list, check out the
websites below or call the California
Energy Commission, (916) 654-4989, or
the State Department of General Services,
(916) 445-3441.

www.flexyourpower.ca.gov
California Department of General Services,
energy information

www.caiso.com
California Independent System Operator

www.ladwp.com
Los Angeles Department of Water and Power

www.pge.com  Pacific Gas and Electric

www.smud.org
Sacramento Municipal Utilities District

www.sdge.com
San Diego Gas and Electric

www.sce.com
Southern California Edison

www.consumerenergycenter.org
Consumer Energy Center,
California Energy Commission

www.energy.ca.gov/education
Energy Quest, California Energy Commission



Driving during a rotating blackout can be a
challenge. It can challenge your patience
and your memory! Sometimes it’s difficult
to remember how to deal with the simplest
of traffic situations when you’re hot,
frustrated and in a hurry.

The tips inside will help you remember
what to do if rotating blackouts occur in
your community. Keep this brochure handy
in your vehicle to ensure your safety and
the safety of those around you.

Road Safety
During
Rotating
Blackouts

Practice
safe driving
to ensure
that you will
continue to
enjoy your
family and
friends for
years to
come.

Information for this brochure was gathered from
the California Department of Motor Vehicles.

Brochure provided courtesy of:

Part of the “Watt’s” Going On, California?
Energy Conservation Program sponsored by:

The League of California Cities

California State Association of Counties

Local Government Commission

California Park & Recreation Society



Inoperable
Stoplights
• Treat the intersection

as a four-way stop.

• If you reach the intersection at the same
time as another car, let the car to your
RIGHT proceed first.

• Remember: you are sharing the road
with others who are feeling much the
way you are. Be courteous and help
each other out.

• Drive slowly through the intersection and
make any necessary turns with care.

• Allow all other cars to clear the
intersection before proceeding.

Ensuring Pedestrian Safety
• Pedestrians always have the right of way

at corners, whether or not the crosswalks
are marked by painted white lines or the
crossing signal is inoperable.

• Stop for the safety of anyone crossing
the street on foot.

• Be especially careful of any pedestrians
using guide dogs or white canes. These
pedestrians are partially or totally blind.

Safely
Maneuvering
Railroad
Crossings
• NEVER go around or

under any closed railroad gate.

• Stop at least 15 feet from the tracks.

• Never start across the tracks if there isn’t
room for your vehicle on the other side.

• The same rules apply for both freight
train crossings and light rail crossings.

In Case of an Accident—
Information to Gather,
Reports to File
• State law says the driver of any motor

vehicle “who is in any manner involved
in an accident” must report the accident
to the DMV within 10 days if anyone
was injured or killed, or if more than
$500 damage was caused to any
party’s property.

Information you will need:

• Date, time and location of accident

• Number of vehicles/pedestrians/cyclists
involved

• Names, addresses and telephone
numbers of each individual involved

• Nature of each individual’s involvement

• Insurance information for each involved
party, i.e. insurance company name and
policy number

• Nature of any injuries

• Damage to other property, i.e. telephone
poles, fences, animals, etc.



Experience “Watt’s” Going
On in (City/County Name)!

As we head in the summer months, California’s energy crisis continues. It is imperative that each of us do our part
individually, locally and statewide to safeguard and conserve energy resources. Opportunities abound for your family to
reduce your electricity consumption by raising the thermostat on your air conditioner, turning off your appliances and
turning to the outdoor or indoor activities offered through your local park and recreation department. There is always
something spectacular or new awaiting California kids, teens, adults and seniors outside the home.

• Enroll kids and teens in a supervised recreation
program

• Attend special events – concerts, festivals, outdoor
markets, etc.

• Participate in activities at the local community center

• Lay in the shade

• Barbecue

• Picnic

• Go for a swim

• Join a sports league

• Take a class

• Explore a nature area

• Read a book under a tree

• Play cards, checkers or chess with a friend in the shade

• Plan a trip to your local library

• Have a neighborhood gathering in a park

• Get acquainted with people in your community

Think of the parks in your community as an extension of your own backyard. By choosing to participate in the healthy,
safe, enjoyable activities available to you, you are helping to ensure energy conservation is a top priority within your
entire community. The back of this brochure lists just some of the activities or special events offered through your
Park and Recreation Department.

Stay Healthy

• Use sunscreen and lip balm — to protect against UV
rays. Use a waterproof or water resistant sunscreen
rated at least 15 SPF.

• Keep infants out of the direct sun — head for shaded
areas to reduce exposure to the sun

• Set limits in the sun and plan activities around the
sun: Try to stay in the shade between 10:00 a.m. and
4 p.m. when sun’s rays are the strongest

• Grab a hat — (at least a 4” brim) & wear it!

• Avoid alcohol, caffeine and large, high protein meals

• Wear UV-protective sunglasses — protect your eyes

• Cover up — wear tightly-woven, loose fitting clothes

• Take your water bottle — Drink plenty of water! Don’t
wait to be thirsty. Dry mouth may indicate you are
already dehydrated. Be aware that dehydration can
cause heat exhaustion and heat stroke.

Here are a few general health tips to help you make the most of your outdoor excursions.

Learn, socialize, energize, exercise, have fun,
conserve energy and reduce your family’s
monthly electricity bill—all at the same time!

Some Park and Recreation Activity Suggestions



Take a Look at “Watt’s” Going On in
(City/County Name)!

Brochure provided courtesy of: Part of the “Watt’s” Going On, California?
Energy Conservation Program sponsored by:

The League of California Cities

California State Association of Counties

Local Government Commission

California Park & Recreation Society
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Printing the Tip Brochures 
 
Printing specifications for each brochure are outlined on the Artwork/Printing Work Orders that 
follow the brochure designs included in this section.  Share these specifications with your 
designated printer to ensure that the brochures are printed properly.  
 
An alternative approach is to utilize the same printing company that produced the samples we 
have sent.  In this way, you can avoid certain set-up costs and consequential time delays.  To 
order reprints of the enclosed brochures, contact: 
 

 
 

Central Valley Press 
1714 X Street 

Sacramento, CA 95818 
 

Contact:  Colleen 
916/444-9383 

 
 
 
Artwork/Printing Work Order Completion 
 
 
We have developed the work orders to print the brochures with the same exact look as those 
provided in your sample packet.  All you need to do is fill in the blanks with your information, 
send the necessary materials to your designated printer and approve the final product prior to 
printing.  The printed product will be delivered to you, barring any unforeseen circumstances, 
prior to your designated due date.   
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ARTWORK/PRINTING WORK ORDER 
 
Today’s Date: ____________________________________ 
Your Name:______________________________________ 
Department Name: ________________________________ 
Phone: __________________________________________ 
Fax: ____________________________________________ 
 
GENERAL INFORMATION 
 
Item to be printed:   Home Energy Conservation Tips 
Quantity: _____________________ 
Due Date: _____________________ 
Delivery Information: _____________________ 
Number of pages: 2, Double-sided 
Size when opened flat: 8.5 x 11 inches  
Finished size: 3.6 x 8.5 inches 
Paper stock (type, weight, color): _________________ 
Ink color(s): Process Red PMS 185/Black, 2/1 
Binding: 3-Fold 
Special Finishing: None 
 
ARTWORK INFORMATION 
 

q Prepared by _______________________ 
q Camera ready 
q Supplied on disk (attached) 
q Emailed on _________  

 
DISK INFORMATION 
File Name(s) (Please attach a print out of disk contents): 
________________________________________________ 
________________________________________________  
Platform: PC 
Application Used: PageMaker v. 6.5 
Fonts: On disk 
 
SPECIAL INSTRUCTIONS ___________________   
________________________________________________ 
________________________________________________ 
________________________________________________ 
________________________________________________ 
________________________________________________ 
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ARTWORK/PRINTING WORK ORDER 
 
Today’s Date: ____________________________________ 
Your Name:______________________________________ 
Department Name: ________________________________ 
Phone: __________________________________________ 
Fax: ____________________________________________ 
 
GENERAL INFORMATION 
 
Item to be printed:   Experience “Watt’s” Going On 
Quantity: _____________________ 
Due Date: _____________________ 
Delivery Information: _____________________ 
Number of pages: 2, Double-sided 
Size when opened flat: 8.5 x 11 inches  
Finished size: 8.5 x 11 inches 
Paper stock (type, weight, color): _____________________ 
Ink color(s): Process gold PMS 123 
 Pantone 247 U  
 Process Black, 3/3 
Binding: None 
Special Finishing: None 
 
ARTWORK INFORMATION 
 
q Prepared by _______________________ 
q Camera ready 

q Supplied on disk (attached) 
q Emailed on _________  

 
DISK INFORMATION 
 
File Name(s) (Please attach a print out of disk contents): 
________________________________________________ 
________________________________________________  
Platform: PC 
Application Used: PageMaker v. 6.5 
Fonts: On disk 
 
SPECIAL INSTRUCTIONS ___________________   
________________________________________________ 
________________________________________________ 
________________________________________________ 
________________________________________________ 
________________________________________________ 
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ARTWORK/PRINTING WORK ORDER 
 
Today’s Date: ____________________________________ 
Your Name:______________________________________ 
Department Name: ________________________________ 
Phone: __________________________________________ 
Fax: ____________________________________________ 
 
GENERAL INFORMATION 
 
Item to be printed:   Road Safety During  
 Rotating Blackouts 
Quantity: _____________________ 
Due Date: _____________________ 
Delivery Information: _____________________ 
Number of pages: 2, Double-sided 
Size when opened flat: 8.5 x 11 inches  
Finished size: 3.6 x 8.5 inches 
Paper stock (type, weight, color): _____________________ 
Ink color(s): Process Red PMS 185/Black, 2/1 
Binding: 3-Fold 
Special Finishing: None 
 
ARTWORK INFORMATION 
 

q Prepared by _______________________ 
q Camera ready 
q Supplied on disk (attached) 
q Emailed on _________  

 
DISK INFORMATION 
 
File Name(s) (Please attach a print out of disk contents): 
________________________________________________ 
________________________________________________  
Platform: PC 
Application Used: PageMaker v. 6.5 
Fonts: On disk 
 
SPECIAL INSTRUCTIONS ___________________   
________________________________________________ 
________________________________________________ 
________________________________________________ 
________________________________________________ 
________________________________________________ 
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Bright Idea:  Declare an Official Energy Conservation 
      Week or Month 

 
Purpose 
 

Create a sense of purpose and importance surrounding the need to conserve energy 
during the summer months of 2001 by enhancing community pride.  

 
Strategy 
 

Propose that the city council or board of supervisors declare a month, week or even the 
entire summer as an energy conservation period or “Watt’s” Going On, 
[City/County/Park/Special District Name] Month/Week/Period.   

 

 
As with many things, credibility goes a long way towards enticing the community to get 
involved in a sponsored activity.  Credibility can be generated in many ways, one of 
which is to have a day, week, month or series of months officially declared for a 
purpose.  In this case, the goal would be to develop a feeling among residents that 
they are contributing to a cause of great importance when they make energy-saving 
choices each day.   
 
General Awareness Tools 

 
• Sample resolution. 
• Sample news release. 

 
Also, please see Media Relations Section for steps to setting up a news 
conference to announce your community’s commitment to energy conservation.  

 
Steps to Completing this Bright Idea 
 

1. Prepare the sample resolution with your city/county/park/special district name 
inserted in the appropriate space. Edit the resolution as necessary.  

2. Follow the procedure as outlined by your city/county/park/special district for 
submitting items for consideration by the council, board of supervisors or 
managing body.  

3. Once the resolution has passed, issue a news release based upon the enclosed 
sample to alert the public to your community’s commitment to saving energy.  
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“Watt’s” Going On, California? Sample Resolution 
 
 
WHEREAS, the City/County of ______ is in favor of a maintaining a clean and safe 
environment, promoting a prosperous economy for all of its residents, and building a 
sense of community; and 
 
WHEREAS, California is facing the threat of multiple rotating blackouts this summer; 
and 
 
WHEREAS, electricity blackouts can create a health and safety problem for the residents 
of our community; and 
 
WHEREAS, electricity blackouts can have a negative impact on businesses located in the 
City/County of _____; and 
 
WHEREAS, electricity purchased for peak use will be extremely expensive this year; and 
 
WHEREAS, high energy costs drain money from the local economy, put stress on low-
income residents, and negatively impact local businesses; and 
 
WHEREAS, reducing electricity use during the times of peak use, particularly late 
afternoon and early evening, will reduce the threat of blackouts and the need for new, 
expensive power plants;   

 
WHEREAS, the need to avert the threat of electricity blackouts creates an opportunity 
for the City/County of _________ to renew and strengthen our commitment to a strong 
community, by joining in activities that help to conserve energy at all times, and 
shedding additional energy load during critical peak times of the day;  

 
THEREFORE, be it resolved that the City/County of ______ pledges to reduce our peak 
electricity use by ___%; and 
 
Be it further resolved that the City/County of ________ establishes a local advisory 
committee to plan and oversee our Watt’s Going On, City/County? effort; and 
 
Be it further resolved that the City/County of ______ does hereby urge all residents, 
businesses and organizations to join the Watt’s Going On, City/County? Campaign. 
 
 
 
 
Dated: ___________  Signature:  ___________________ 
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“Watt’s” Going On, California? – Sample Press Release 
 
 

Letterhead 
 

 
For Immediate Release 

Month Day, Year Contact: 
Your Name 

 Your Telephone # & Email Address 
 
 
Name of town -- The City/County of ________ today declared (specific week, month or 
even whole summer) as an energy conservation (period of time), part of the statewide 
"Watt's” Going On, California? campaign taking place in cities and counties throughout 
California. 
 
"We're asking residents to join together to help us avert the rotating electrical blackouts 
that energy experts are predicting for this summer," said (local official).  "If we work 
together, and really pay attention to how much energy we're using, we can save 
enormous amounts of electricity." 
 
The (city/county) passed a resolution to establish a local advisory committee to help 
plan and oversee local “Watt's” Going On, City/County? activities throughout the area.  
The parks department will promote additional recreational opportunities designed to get 
people out of their houses and instead, participate in community events that will help 
(city/county) reduce energy usage.  Public service announcements are planned for radio 
and newspapers, and merchants will be encouraged to promote products and services 
under the energy-saving banner.  (List other activities adapted from the Energy Tips 
Tool Kit or planned for the city/county.) 
 
While energy conservation at all times is important, shedding energy load in the 
afternoon and evening peak hours is particularly important, said city/county officials.  
"This is the time when energy use soars,” said (local official), "because people arrive 
home from work, turn on the air conditioner or TV, start cooking dinner, wash their 
clothes and so on.  If people can instead head out to the park with the kids, start up 
the barbecue with the neighbors or find other alternatives, we can save enormous 
amounts of energy and help avoid blackouts.” 
 
"This is a time to come together as a community", said (local official).  "If we really take 
advantage of the alternatives available to us, 2001 won't be remembered just as 
summer of the energy shortages, but as a time when we strengthened our community 
connections.  It's really up to us." 

#### 
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Bright Idea: Develop a Program to Certify Community 
     Events and Activities under the “Watt’s” 
    Going On, (name of community)? Banner 

 
Purpose 
 

Encourage parks and recreation departments, civic and community organizations, 
religious groups, and even neighbors to promote their athletic programs, 
summer evening concerts, street fairs, block parties and backyard barbeques as 
part of an overall community effort to reduce energy consumption.   

 
Strategy 
 

• Develop a “Watt’s” Going On? certification program to generate interest 
among event sponsors in promoting their event or activity for its energy-
saving value to the community.   

 
• Encourage neighbors and communities to share meals or barbecues, 

picnics and outings as a means of getting more people out of their houses 
during peak energy use times, thereby reducing overall energy 
consumption. 

 
 

 
All summer long there will be fun, interesting events going on in your community.  
Some people may already plan to attend them.  But if more people got out of their 
houses and went to these events, we’d save significant amounts of energy.  Fewer 
people at home means fewer lights go on, fewer ovens are heated up for cooking, and 
fewer appliances are running.  California’s energy situation is so critical that all events 
that reduce individual energy use, including the neighborly barbecues, can help us meet 
our goal of fewer electrical blackouts.   
 
Shared activities can have an additional benefit of bringing people closer together.  
Wouldn’t it be great if we came through the summer with fewer electrical blackouts 
than expected, AND a stronger sense of community?   
 
General Awareness Tools 

 
• Sample letter to send to residents, businesses and organizations about 

the program. 
• Sample Community Event Certification Form. 
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Also, please see Media Relations section for steps to setting up a news 
conference to announce your community’s “Watt’s” Going On?  event certification 
program.  

 
Steps to Completing this Bright Idea 
 

• Organize a committee to receive certification applications.  Research 
opportunities for prizes, discounts at local movie theatres, ice cream shops, 
restaurants, free energy-saving light bulbs or other prizes that local businesses 
can make available to people who sponsor certified events, or for people who 
attend such events. 

• Send out a letter to residents, businesses, community, recreational and religious 
groups, advising them of the certification program.  Attach a copy of the 
Community Event Certification Form. 

• Issue a news release as set forth in the Media Relations section to generate 
more attention for the program.  
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 “Watt’s” Going On, California? Sample Letter for Certification Program 
 
 
Date 
 
Dear (City/County) Resident, Business or Community Organization: 
 
The City/County of ________ is doing its part to help reduce energy use this summer 
by participating in the Watt’s Going On, California? Campaign.  
 
You can help (City/County) reduce energy use, and hopefully lessen the need for 
blackouts, by hosting events during peak energy use times (afternoon through 
evening).  All you have to do is schedule an event that encourages a lot of people to 
get out of their homes during these peak times, and also encourages them to do things 
to reduce electricity use in their homes while they are gone. They can cut back on 
energy usage by turning up the thermostat so the air conditioner works less (or turning 
it off altogether), turning off any unnecessary lights and appliances, and unplugging 
any electronic equipment that constantly draws power like cell phone and toothbrush 
chargers, computers, televisions and VCRs that have instant-on capabilities. 
 
For businesses and community organizations that plan to sponsor events this summer, 
we will provide you with the “Watt’s” Going On, California? logo to use, and tickets that 
your event-goers can collect for (discounts, free energy-efficient devices, other prizes 
as appropriate).   
 
For residents, we encourage you to attend these energy-saving events – or to just 
share a meal with friends or neighbors one or two nights a week.  Remember, every 
time you don’t have to run the appliances in your home, every time you share an 
evening with friends, you’re conserving energy by sharing power.  And that’s a powerful 
idea! 
 
With your help, the people of (City/County) can have fun this summer while saving 
money on their electric bills. Call (___) _________ or visit the ____________ office to 
register your event today! 
 
Thank you, 
 
 
Mayor/Supervisor  ________ 
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“Watt’s” Going On, California? Community Event Certification Form 
 
Thank you for helping (City/County) reduce our community’s energy use during peak 
energy times this summer. 
 
Please use this form to certify your event for the “Watt’s” Going On, California? 
Campaign. Certification will allow your event participants to qualify for (discounts, 
drawings, free items – please specify). You will be given the “Watt’s” Going On, 
California logo to help you promote your event. 
 
Please answer the following questions for certification: 
 
1. Please provide contact information for the organizer of your event: 

Name ________________ 
Organization __________________ 
Address ______________________ 
City/State/Zip __________________ 
Phone ( ___ ) ___________________ 
E-mail ____________________ 
 

2. What is the name of your event or activity?   _____________________________ 
 
3. Please describe your event. 
 
4. Will your event take place during Summer Peak Energy Demand times (afternoon 

through evening)?  ___ Yes   ___ No 
 
5. Will you encourage your event participants to reduce their home energy use while 

attending your event? (e.g., turning up thermostat, turning off any unnecessary 
lighting and appliances, unplugging cell phone/toothbrush chargers, etc.)  
___ Yes  ___ No 

 
Please answer the following questions to help us track (City/County’s) 
progress. 
 
§ What date will your event take place? _____________________________________ 
 
§ Where will have your event? (name or address of building, park, etc.) 

____________________________________________________________________
____________________________________________________________________ 

 
§ Will this be a one time or a recurring event?  ___ One time  ___ Recurring  
 
§ If this will be a recurring event, how often will it occur? 
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___ Daily  
___ Weekly  
___ Once a month  
___ Other (please explain) ___________________________________________ 

 
§ How many people (households?) do you expect to attend your event?   _________ 
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Bright Idea:  Employee Outreach 
 
Purpose 
 

To utilize existing channels of communication, including printed and electronic 
employee newsletters, as vehicles to urge residents to practice electricity 
conservation both at work and at home.  

 
Strategy 
 

Provide print PSAs and write ghost-written articles to editors of employee 
newsletters and e-zines (electronic newsletters).   

 
 
 
 
People are creatures of habit.  They don’t think about what they might be leaving on 
when they leave a room, they just leave anyway.  It’s up to us to help our communities 
understand how their actions can impact not only their own pocketbook, but the 
community at large.  We need to help people think about the many ways in which they 
can individually contribute to the greater goal of decreasing electricity usage in 
California. That’s what this tool kit is all about.  
 
The average American spends a majority of his or her time at work each day.  This fact 
coupled with the quickly expanding nature of business these days has led to the 
creation of numerous employee newsletters and e-zines distributed to employees on a 
regular basis.  Furthermore, many large businesses have implemented intranet sites 
that can be good sources of information for employees. 
 
We want to utilize these existing channels of communication to call attention to how 
much electricity is being wasted and the ways in which residents may unknowingly be 
contributing to that waste.  We need to show them just how easy it is to save electricity 
each day.  This strategy is designed to increase awareness and provide employees with 
tips on how they can make easy steps toward saving electricity. 
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General Awareness Tools:  Print Materials 
 

• Camera-ready artwork for a selection of electricity conservation brochures for 
you to print and distribute to large employers who may want to distribute 
them to employees or simply re-print the information contained in the 
brochures.  

 
• Camera-ready public service print ads for possible printing in the employee 

newsletters (located in the “Bright Idea: PSAs” section).  
 
• An electricity conservation trivia quiz (located in the “Bright Idea: Radio 

Trivia Call-Ins” section) that employee newsletters can publish to help inform 
readers of electricity issues.  

 
Submitting Your Information to Employers 
 

1. Make a list of employers that you think might be large enough to publish an 
employee newsletter or electronic newsletter for their employees.  Contact each 
organization to identify the appropriate individual to whom materials should be 
sent and establish whether the employer accepts outside submissions.  

 
2. Make the appropriate number of copies of the public service print ads, write 

short articles and make copies of the Radio Trivia Call-In Quiz (located in the 
Bright Idea: “Radio Trivia Call-Ins” section).  

 
3. Send sample letter (revised as necessary) along with a copy of each element 

listed above. 
 

4. A few days after you send the letter and materials, follow up with a phone call.  
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Sample Letter to Employers 
 
Name and Title 
Employer Name 
Street Address 
City, State, Zip 
 
Date 
 
Dear Mr./Mrs. [Name]: 
 
California is facing a crisis of unknown magnitude this summer. The fact is we will 
probably not be able to meet our electricity needs. The severity of the crisis will be a 
direct reflection of how much electricity we conserve. It is up to all of us as employers, 
employees and residents to reduce our electricity consumption.  
 
The City/County of [Name] is taking part in a statewide program called “Watt’s” Going 
On, California? to increase resident awareness of the need to reduce electricity usage 
during the upcoming summer months.  Our objectives are to provide residents with 
information that will allow us to decrease resident usage of electricity during the 
summer months of 2001 and consequently decrease the number of rotating blackouts 
that we will all experience otherwise. 
 
Business partners like you play an essential role in the success of this effort.  Therefore, 
we are sending you the enclosed materials to urge you to become a part of the 
campaign.  We are appealing to you to publish the prepared editorials and public 
service print ads in your employee newsletter and post them on your intranet site if 
possible.  As the crisis is expected to last for at least the next three months we hope 
that you will be able to spread them out over time. 
 
Your participation in this program is invaluable. We must all do our part to make this 
summer more bearable.  If you have any questions about the enclosed information, 
please do not hesitate to contact me at [your phone number].  Thank you for your 
consideration.  
 
Sincerely,  
 
 
[your name and title] 
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Bright Idea:  Table Tent/Brochure POS Display Solicitation 
 
Purpose 
 

To disseminate the electricity conservation message to California residents in 
places that are frequented at different times of day. 

 
Strategy 
 

Provide table tents containing electricity conservation information and tips to 
local restaurants for use on tables and request counter space upon which to 
display tip brochures for other retail outlets.   
 

 
The overall goal of the “Watt’s” Going On, California? campaign is to reduce 
electricity use this summer, and thus the threat of blackouts. Residents who get 
a consistent visual message through the media and at points of sale will start to 
integrate that message in their everyday lives, including their purchases. 
 
We have provided a sample letter to local restaurants and retailers. 

 
 
General Awareness Tools 
 

• Camera-ready artwork for table tents (next page) and tip brochures (located 
in the “Bright Idea: PSAs” section) designed by the “Watt’s” Going On, 
California? campaign that can be reproduced and distributed by 
cities/counties/districts to local retailers/restaurants. 

 
• Sample letter to businesses requesting participation. 

 
Submitting Your Information to Merchants 
 

1. Make a list of restaurants and retailers that might be interested in 
participating in the program. 

2. Send the letter (revised as necessary) along with a sample of the piece you 
are requesting be used. 

3. After a few days, follow up with a phone call. 
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Sample Letter to Local Restaurants/Retailers 
 
Date 
 
Business Owner/Manager Name 
Restaurant/Retailer Name 
Address 
City, State, Zip 
 
Re: “Watt’s” Going On, California? Campaign 
 
Dear Business Owner/Manager: 
 
California is in the midst of a crisis of unparalleled proportions. Simply put, we may not 
have enough energy this summer to meet our demands. This problem will impact all of 
us. And, in turn, we must all do our part to conserve. We are asking for your help. By 
helping us publicize the message of conservation, you will be helping save energy when 
we need it most.  
 
Local governments around California are participating in a statewide effort to promote 
energy conservation among our residents and businesses. This conservation program, 
called “Watt’s” Going On, California? offers energy conservation and load shedding tips, 
as well as suggestions on activities residents can enjoy that will keep them out of their 
homes during peak energy use hours.  
 
We know you are already conserving energy in your business and we appreciate 
everything you are doing. Now we ask for your assistance in promoting this program. 
We request that you consider using the attached [table tents in your restaurant, 
brochures on your counter top]. This would play an integral role in helping us get the 
word out about the necessity for all of us to conserve energy during the hot summer 
months. 
 
On behalf of all the residents of (your city or county name), we thank you in advance 
for your assistance. If we all chip in, we can make this summer a little more bearable. If 
there is any additional information we can provide to you, please contact us at (phone 
number).  
 
Sincerely,  
 
Name 
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 45

Artwork/Printing Work Order Completion for Table Tents 
 
We have taken the liberty of completing a good portion of the work orders to print the table 
tents. All you need to do is fill in the blanks with your information, send the necessary materials 
to your designated printer and approve the final product prior to printing.   
 
ARTWORK/PRINTING WORK ORDER 
 
Today’s Date: ____________________________________ 
Your Name:______________________________________ 
Department Name: ________________________________ 
Phone: __________________________________________ 
Fax: ____________________________________________ 
 
GENERAL INFORMATION 
 
Item to be printed:   Table Tents 
Quantity: _____________________ 
Due Date: _____________________ 
Delivery Information: _____________________ 
Number of pages: 1 
Size when opened flat: 8.5 x 11 inches  
Finished size: 3.6 x 8.5 inches 
Paper stock (type, weight, color):   bright-colored paper 
Ink color(s): Process Black 
Binding: 1-Fold 
Special Finishing: None 
 
ARTWORK INFORMATION 
 

q Prepared by _______________________ 
q Camera ready 
q Supplied on disk (attached) 
q Emailed on _________  

 
DISK INFORMATION 
File Name(s) (Please attach a print out of disk contents): 
________________________________________________ 
________________________________________________  
Platform: PC 
Application Used: PageMaker v. 6.5 
Fonts: On disk 
 
SPECIAL INSTRUCTIONS ___________________   
________________________________________________ 
______________________________________________________  
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Bright Idea:  Involving Local Merchants 
 
Purpose 
 

To emphasize electricity efficient products being sold in your community at the 
businesses that provide them. 

 
Strategy 
 

Provide “Watt’s” Going On, California? artwork with a request from the city 
council or county supervisors to merchants to promote electricity efficiency 
products. Providing prominent displays that use the materials developed for the 
campaign will help to draw customers to products that will help them and the 
state save electricity this summer. 
 

 
The overall goal of the “Watt’s” Going On, California? campaign is to reduce 
electricity use this summer, and thus the threat of blackouts. Residents who get 
a consistent visual message through the media and at points of sale will start to 
integrate that message in their everyday lives, including their purchases. 
 
We have provided sample letters to businesses that provide electricity efficiency 
products, appliance stores, hardware stores and nurseries. You may think of 
others. Just adapt the letters to apply to them. The consistency will come when 
they use the “Watt’s” Going On, California? artwork in their displays. 

 
 
General Awareness Tools 
 

• Camera-ready artwork for the “Watt’s” Going On, California? campaign that 
merchants can reproduce in retail displays. 

• Camera-ready artwork for newspaper ads and fliers. 
• Sample letters to merchants to participate. 

 
Submitting Your Information to Merchants 
 

1. Make a list of merchants you think sell electricity efficiency products in your 
jurisdiction, such as appliance stores, hardware stores and nurseries. 

2. Send the appropriate letter (revised as necessary) along with samples of the 
artwork, and offer to provide the artwork as a file. 

3. After a few days, follow up with a phone call. 
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Sample Letter to Local Appliance/Hardware Merchant 
 
Date 
 
Appliance/Hardware Merchant 
Company Name 
Address 
City, State, Zip 
 
Re: “Watt’s” Going On, California? Campaign 
 
Dear Merchant: 
 
California is facing the threat of multiple rotating blackouts this summer. The 
City/County of ______ is participating in the “Watt’s” Going On, California? campaign to 
reduce the negative economic and social impacts to our community by mobilizing 
residents to cut electricity usage during peak times (afternoon to 7 p.m.). You can help. 
 
Hardware/Appliance stores offer many products that can reduce home energy use, such 
as Energy Star refrigerators, freezers, air conditioners, and so on. 
 
I invite you to prominently display those items and am offering you some marketing 
materials that will connect you to our campaign. Please feel free to use the artwork in 
your displays and printed advertisements. 
 
If you have any questions or need further assistance, please call ______, who is 
coordinating the effort for the City/County, at ________. 
 
Thank you, 
 
 
 
Mayor/Councilmember/Supervisor __________ 
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Sample Letter to Nursery Merchant 
 
Date 
 
Nursery Merchant 
Company Name 
Address 
City, State, Zip 
 
Re: “Watt’s” Going On, California? Campaign 
 
Dear Merchant: 
 
California is facing the threat of multiple rotating blackouts this summer. The 
City/County of ______ is participating in the “Watt’s” Going On, California? campaign to 
reduce the negative economic and social impacts to our community by mobilizing 
residents to cut electricity usage during peak times (afternoon to 7 p.m.). You can help. 
 
Nurseries offer products that can reduce home energy use, particularly trellises and 
climbing vines that provide shading for windows exposed to the sun. 
 
I invite you to prominently display those items and am offering you some marketing 
materials that will connect you to our campaign. Please feel free to use the artwork in 
your displays and printed advertisements. 
 
If you have any questions or need further assistance, please call ______, who is 
coordinating the effort for the City/County, at ________. 
 
Thank you, 
 
 
 
Mayor/Councilmember/Supervisor __________ 
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Bright Idea:  Energy Workshops for Businesses 
 
Purpose 
 

To assist local businesses in doing what they can to reduce their energy 
consumption through operating practices and equipment upgrades. 

 
Strategy 
 

Organize a workshop or workshops for local businesses providing information on 
what they can do to reduce their energy use, especially during peak summer 
hours.  
 
Work with your local Chamber of Commerce to invite businesses, and your local 
utility and other energy service providers to develop the information and content 
for the workshops.  

 
 

There are no-cost operational things businesses can do to save energy. For 
example, they can make a practice of turning off all lights in unoccupied rooms 
such as store rooms and coolers. Along the same line, they can do low cost 
things such as installing occupancy sensors in seldom used rooms that 
automatically turn lights on and off when people enter and leave. And there are 
programs to help businesses pay for higher priced equipment upgrades, such as 
lighting, HVAC, refrigeration, and pumping equipment, through programs 
operated by the utilities and the state. Make sure your businesses are taking 
advantage of all of these programs to make themselves more economically 
competitive while helping your community and the state avoid blackouts this 
summer. 

 
General Awareness Tools 
 

• Camera-ready artwork for the “Watt’s” Going On, California? campaign 
for newspaper ads and fliers. 

• Quick resource guide with contact list of utility and government 
program providers. 

 
Planning Your Workshop Activity 
 

1. Contact your local Chamber of Commerce to partner with you on these 
workshops. 

2. Decide if you want to do a generic workshop, or different workshops for 
different business types (office, restaurant, retail, etc.) 
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3. Invite your local utility to help you design the workshop agenda. Invite 
other program providers to participate. 

4. Develop list(s) of businesses to invite working with your Chamber of 
Commerce and your business licensing office. 

5. Secure a location for your workshop(s). 
6. Mail your invitations. 
7. After the workshop(s), follow up with businesses that attend to see if they 

need any further assistance. 
 
Quick Resource Guide  
 

For more information about energy efficiency resources, services, and incentives, 
contact the organizations listed below.  
 
www.flexyourpower.ca.gov 
California Department of General Services 
 
www.caiso.com 
California Independent System Operator 
 
www.ladwp.com 
Los Angeles Department of Water and Power 
 
www.pge.com 
Pacific Gas & Electric Company 
 
www.smud.org 
Sacramento Municipal utilities District 
 
www.sdge.com 
San Diego Gas & Electric  
 
www.sce.com 
Southern California Edison 
 
www.consumerenergycenter.org 
Consumer Energy Center, California Energy Commission 
 
www.epa.gov/energystar 
ENERGY STAR program, 
U.S. Department of Energy 
 

 www.energy.ca.gov 
California Energy Commission 
 
This information is provided for your general information and is not intended as a 
recommendation or endorsement of any particular product or company.  
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Bright Idea:  Involving Local Theater Owners and Other 
Entertainment Businesses 
 
Purpose 
 

To encourage residents to turn up their thermostats and patronize local theaters 
and other entertainment venues during peak energy use times.   

 
Strategy 
 

Provide “Watt’s” Going On, California? artwork with a request from the city 
council or county supervisors to theater owners to promote ticket sales during 
peak times. Concentrating a large number of people in a space that would be air 
conditioned despite the number of people attending, and encouraging theater 
goers to cut their home energy use while they are gone, is the heart of this 
strategy.  
 

 
The overall goal of the “Watt’s” Going On, California? campaign is to reduce 
energy use this summer, and thus the threat of blackouts. Providing prominent 
displays that use the materials developed for the campaign will help remind 
residents of the campaign and help them and the state save energy this summer. 
Residents who get a consistent visual message through the media and at points 
of sale will start to integrate that message in their everyday lives.  
 
We have provided sample letters to theater owners. You may think of other 
businesses that could do similar promotions such as bowling alleys, skating rinks, 
and athletic clubs. Just adapt the letters to apply to them. The consistency will 
come when they use the “Watt’s” Going On, California? artwork in their displays. 

 
 
General Awareness Tools 
 

• Camera-ready artwork for the “Watt’s” Going On, California? campaign 
that entertainment business owners can reproduce in their displays. 

• Camera-ready artwork for newspaper ads and fliers. 
• Sample invitation to participate letter to entertainment business 

owners. 
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Submitting Your Information to Entertainment Business Owners 
 

1. Make a list of owners of businesses that can accommodate a large 
number of people in a conditioned environment that may be underutilized 
during peak energy use times. 

2. Send this introductory letter (revised as necessary) along with samples of 
the artwork, and offer to provide the artwork as a file. 

3. After a few days, follow up with a phone call. 
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Sample Letter to Theater Owners and Other Entertainment Venue Owners 
 
Date 
 
Theater Owner 
Company Name 
Address 
City, State, Zip 
 
Re: “Watt’s” Going On, California? Campaign 
 
Dear Theater Owner: 
 
California is facing the threat of multiple rotating blackouts this summer. The 
City/County of ______ is participating in the “Watt’s” Going On, California? campaign to 
reduce the negative economic and social impacts to our community by mobilizing to cut 
electricity usage during critical periods. You can help. 
 
Businesses like yours offer the opportunity to concentrate large numbers of people in 
air conditioned spaces, spaces you are probably conditioning even for just a few people. 
Please help us to get more of our residents out of their houses and into your business 
during these critical hours. If you don’t already, consider offering discount admission 
fees during these times and connecting those discounts with home energy conservation 
ideas. Be sure to remind your patrons to cut their home energy use when they are 
patronizing your business in order for our campaign, and your participation in it, to have 
an energy-reducing impact. 
 
I encourage you to include mention of this program in your current advertising and am 
offering you some marketing materials that will connect you to our campaign. Please 
feel free to use the artwork in your displays and printed advertisements. 
 
If you have any questions or need further assistance, please call ______ , who is 
coordinating the effort for the City/County, at ________. 
 
Thank you, 
 
 
 
Mayor/Councilmember/Supervisor __________ 
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Bright Idea:  Hold An Energy Conservation Fair 
 
Purpose 
 

To bring together residents and retailers who sell products that can help 
conserve energy or generate alternative energy.   
 
To draw attention to and encourage participation in your local “Watt’s” Going On, 
California? campaign. 

 
Strategy 
 

Organize an Energy Conservation Fair.   
 

 
Invite local hardware companies, nurseries, window specialists, solar-energy 
equipment dealers, and appliance stores to participate in a community event to 
display and market their energy-conserving products.  The event might be timed 
to coincide with a farmers market, a Fourth of July picnic or other community 
event.  It might also be its own, stand-alone event. 
 
 
The kinds of energy-conserving products that might be displayed include: 
 
 Exterior shade screens 
 Trellises and fast growing vines for shading windows 
 Solar pool and water heaters 
 Energy efficient refrigerators 
 Double-paned windows 
 Weather stripping, caulking 
 Insulated skylights that eliminate the need for interior lighting   
 Water heater insulation 
 Florescent light bulbs 
 Clotheslines 
 Timers which turn on and off lights 
 Photovoltaic panels 
 Photovoltaic outdoor lighting 
 
Your local government and your local utility company should also have exhibits 
which provide information about ways to conserve energy. 
 
We suggest you browse your yellow pages for further product and exhibitor 
ideas. 
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Bright Idea:  Radio Trivia Call-Ins 
 
Purpose 
 

To establish an interactive method through which residents can learn more about 
energy conservation and the energy situation in California.  

 
Strategy 
 

Establish a series of weekly radio trivia call-ins to provide residents the 
opportunity to learn more about energy conservation and the energy situation in 
California and to win prizes that urge them to conserve.  

 

 
People love to win stuff.  It doesn’t matter whether they need the item or not, it’s just 
the winning that counts.  Radio trivia contests are an effective method for involving the 
community in the awareness process and furthering the conservation message.   
 
This bright idea is designed to provide an interactive learning method to further the 
conservation message and, at the same time, provide residents with some alternative 
sources of entertainment in the form of prizes for correctly answering electrical trivia 
questions.  
 
General Awareness Tools:  Print Materials 
 

• A copy of the energy awareness quiz 
 
 
Submitting Your Information to Radio Stations 
 

1. Call your local radio stations and make a list of the names of the radio station 
program directors or morning show producers.  

 
2. Make the appropriate number of copies of the energy conservation trivia quiz.   

 
3. Send sample letter (revised as necessary) along with a copy of the energy 

conservation trivia quiz. 
 

4. A few days after you send the letter and materials, follow up with a phone call.  
 
 
Promotion Suggestions 
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To entice residents to call and answer the trivia questions, work with the radio stations 
to determine appropriate non-energy reliant prizes to award callers with correct 
responses.  We would suggest the following possibilities: 
 

• Tickets to outdoor events 
• Movie tickets 
• Battery operated radios, fans or flashlights 
• Energy conservation products, i.e. compact fluorescent light bulbs 
• Barbeque accessories 
• Energy bars and sport drinks  
 

Or to make the prizes relate more to your city/county/agency, you could provide prize 
packs consisting of items printed with your logo.  You might even ask the radio station 
to supplement the prize pack with event tickets or movie tickets.  A sample pack is 
outlined below: 
 

• Sports bottles 
• Lip balm 
• Sunscreen 
• Neoprene sport eyeglass retainer 
• Pocket flashlight 
• Mini fan 
• Foam visor 
• Personal sports capsule with neck rope 

 
Each of the above mentioned items are available from various promotional advertising 
sources.  The following is a listing of where we found the products at competitive 
prices: 
 
Supplier Product Types Item Number Price Range* 
www.coastlines.com SportSafe™ Sports Capsule  Jayline-8002 1.95-1.65 
www.branders.com Foam Visor 00-0000-6561 .93-.47 
 Mini Fans 01-0000-2107 2.50-2.34 
 Frost Bite Flashlight 00-0000-5917 3.60-3.38 
 Neoprene Sport Eye Retainer 00-0000-8220 1.89-1.45 
 SPF 15 – Sunblock Pocket Pack 00-0000-5712 1.03-.47 
 Lip Balm 00-0000-6305 1.84-1.75 
 28 oz Bike Bottle 00-0000-5741 1.21-.75 
 Vinyl Tote Bag 00-0000-5054 1.60-1.48 
*Varies depending on quantity ordered.  
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Sample Letter to Radio Stations 
 
Name and Title 
Employer Name 
Street Address 
City, State, Zip 
 
Date 
 
 
Dear Mr./Mrs. [Name]: 
 
(Name of city/county) is participating in a statewide energy conservation program called 
“Watt’s” Going On, California? But we will only be successful if everyone participates – 
either through conserving energy or helping to spread the word. Since it’s critical to 
publicize energy conservation in as many ways as possible, we are asking for your help. 
Attached are a series of trivia questions on energy conservation. We would like you to 
consider using these questions on your morning show as part of a trivia contest. 
 
We believe an energy conservation trivia contest can be a “win-win” situation: your 
listeners will find it entertaining and informative, and it will promote conservation. We 
would be more than happy to work with you on contest prizes that further promote 
reducing energy consumption.  
 
Your station has a powerful voice in this community. We would like to take advantage 
of that. With California facing rotating blackouts this summer, we all must do our share 
to conserve energy. 
 
On behalf of all the residents of (your city or county name), we thank you in advance 
for your assistance. If we all chip in, we can make this summer a little more bearable. If 
there is any additional information we can provide you, please contact us at (phone 
number).  
 
Sincerely,  
 
[your name and title] 
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Energy Awareness Trivia Questions 
 
1. Where does the state of California rank in the U.S. in terms of power consumed per person?  

 
A. 1st 
B. 6th 
C. 12th 
D. 48th 

 
 
 
 
 

 
2. Thomas Alva Edison is commonly known as the inventor of the phonograph and the electric 

light bulb.  What other electrical invention is he credited with inventing?   
 

A. Nuclear power plant 
B. Hydroelectric plant 
C. Electrical extension cords 
D. Blow dryers 

 
 

 
 

 
3. California is home to how many nuclear power plants? 

 
A. 1 
B. 2 
C. 3 
D. 4 

 
 

 
 

 
4. If all of California changed its 4 million traffic lights to light-emitting diodes, the state would 

save nearly $50 million each year.  
 

A. True 
B. False 

 
5. If the U.S. were to reach Japan’s levels of energy efficiency, it would save an additional 

$220 billion each year.  
 
A. True 
B. False 

 
6. How many degrees would you have to raise your thermostat setting during the summer to 

save 10 percent on cooling costs? 
 

A. 2 degrees 
B. 4 degrees 
C. 6 degrees 
D.  8 degrees 

 
 
 

 
7. Nuclear energy produced what percentage of California electricity in 1999? 
 

A. 12-13 percent 
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B. 13-14 percent 
C. 14-15 percent 
D. 15-16 percent 

 
8. Hydroelectric sources produced what percentage of California electricity in 1999? 
 

A. 15 percent 
B. 16 percent 
C. 17 percent 
D. 18 percent 

 
 
 
 

 
9. In 1999, California received what percentage of its energy as a result of imports from other 

states? 
 

A. 18 percent 
B. 20 percent 
C. 22 percent 
D. 24 percent 

 
 
 
 

 
10. California residents, businesses and industries consumed an estimated how many gigawatt 

hours of electricity in the year 2000? 
 

A. About 150,000 
B. About 750,000 
C. About 261,000 
D. About 343,000 

 
 
 
 

 
11. California’s energy requirements are expected to increase by what percentage by the year 

2007? 
 

A. Less than 1 percent      
B. About 2 percent 
C. About 3 percent 
D. More than 4 percent 

 
12. Which tactic is a more efficient method of saving electricity in terms of air conditioning? 

 
A. Raising temperature to 85 degrees 
B. Keeping a constant 75 degree temperature 
C. Turning off the air conditioner 
D. None of the Above 
 

13. Which of the following are not considered renewable energy sources? 
 
A. Wind                        D.  Coal 
B. Nuclear                    E.  Landfill Gas 
C. Solar                        F.  Biomass 
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14. Photovoltaic power means what? 
  
 A. Sunspots                            C. Electricity from plants 

B. Electricity from solar panels  D. Electricity from coal 
 
15. If U.S. homes replaced all of the 500 million incandescent bulbs with compact fluorescent 

ones, the U.S. would instantly become an energy-exporting nation.   
 

A. True 
B. False 

 
 

 
 
 
 

 
 
 
 
Answers:  1. D-48th; 2. B-Hydroelectric plant first built in Appleton, Wisconsin;  
3.  B-2, Diablo Canyon near San Luis Obispo and San Onofre near San Clemente; 4.  B-
False, It would actually save us nearly $95 million each year; 5.  A-True, which is equal 
to nearly $1,000 for every man, woman and child; 6.  A-2 degrees, Going from 78-80 
degrees can save as much as 10% on cooling bills; 7. C-14.6 percent or 40,419 million 
KWh; 8. A-15 percent, or 41,617 million KWh; 9.  A-18 percent; 10.  C-About 261,000, 
261,595 to be exact; 11.  B-About 2 percent, 1.89 percent to be exact; 12.  A-Raising 
the temperature to 85 degrees or higher; 13.  B-Nuclear and D-Coal; 14.  B-Electricity 
from solar panels, California sources currently produce 838 million KWh of photovoltaic 
electricity; 15.  A-True.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Bright Idea:  “Power Low Down” Letters to State Legislators 
 
Purpose 
 

To demonstrate to elected officials at the state and national levels that local 
governments in California are doing their part to save energy during the state’s time of 
need.  
 
To foster on the part of state officials a greater recognition of, and respect for, the 
partnership role that local government can play on issues of statewide significance. 

 
Strategy 
 

Send periodic letters to legislators that gives them the “low-down” on city, county and 
special district activities designed to reduce energy usage.    

 
General Awareness Tools 
 

• Sample letter to California congressional representatives and state legislators 
that can be “personalized” by a city, county or park district with information 
on energy-saving programs developed and promoted at the local level. 

 
Submitting Your Information to Congressional or Legislative Representatives 
 

1. Identify your congressional and legislative representatives and obtain addresses 
for their local district offices.  Also, obtain the name and phone number for the 
person managing the district office. 

 
2. Send the letter to both the capital and district offices.  The letter should be 

modified to include specific information about energy saving programs and 
activities at the local level sponsored by your organization.  Attach samples of 
the local materials developed to promote these activities (brochures, flyers, 
resolutions adopted), as well as any press clips generated by the programs. 

 
3. Make a follow-up call to the district office manager to verify that the information 

was received, and to see if the elected official has any questions or needs more 
information. 
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Sample Letter to Congressional Representatives and State Legislators 
 
Date 
 
Honorable Congressman/woman, Senator, or Assemblyman/woman (Name) 
Room ____ 
State Capitol 
10th and L Streets 
Sacramento, CA  95814 
 
Subject:  The “Power Low-Down” Story in (name of city, county or special district) 
 
Dear (Name of Legislator): 
 
As California braces for a hot summer with short energy supplies, I thought you would want to 
know what your friends and neighbors in [city/county/special district] are doing to reduce 
electricity demands and shed energy load to avoid rotating outages – all while still protecting 
and enhancing the quality of life for people in our community.   
 
Our [city, county, community] is participating in a program called “Watt’s” Going On, 
California?  As part of this program, we are working with residents, businesses, community 
organizations and our local media to promote a series of fun and educational programs to 
make sure our citizens are well informed about how to save electricity, and encouraged to do 
so.   
 
We also have established a range of alternative activities in which residents can participate 
that can help reduce electricity use during critical periods.  While many of these activities are 
in fact programs that we have promoted in our community for some time, the difference this 
summer is that they are all now positioned as energy conservation activities – things that 
residents can feel especially good about, because they know they’re making a contribution to 
the state’s overall need to conserve electricity. 
 
A complete listing of conservation programs, projects and activities is attached.   
 
I hope you will share this information with your colleagues, and help us get the message out 
about how California communities are pulling together in this time of great need.   
 
Sincerely, 
 
(Name, title of local official) 
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Media Relations 
 
 
P.T. Barnum, known as the “prince of promotions,” once said, “Without promotion something 
terrible happens—NOTHING!”   
 
So what do you do if promotions is something you are neither aware of nor know how to do?  
You can’t simply fade into that dreaded nothingness.  You must do all you can to broaden the 
appeal of your project and bring your ideas to a wider audience. Media relations is just one 
element of promoting your project, but can be a valuable one if you know how to do it 
properly.   
 
With this guide, you too can feel confident about your ability to work with the news media. 
This section will serve as an excellent resource tool when dealing with the news media.  It is 
complete with tips, techniques and samples to make your contact with the news media less 
intimidating and more productive.  
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Behind the Scenes of the News Media 
 

Before delving into the specifics of publicity vehicles and making direct contact with 
news media representatives, it is important to familiarize yourself with the inner 
workings of a newspaper office, television or radio station.  The following will provide 
you with basic, yet essential, information that will guide you in making contact 
appropriately.  
 
• Editors choose the stories that will be covered.  Reporters write them.  
 
• Newspapers usually have the following departments with an editor in each.  At 

smaller papers, the same person may handle several of the following jobs.  Check 
your paper to confirm who heads up the business, scene/features, city desk or 
metro desk, editorial, news, or photo departments. 

 
• Television stations have two separate departments, news and promotions.  Seldom 

do the two coordinate.  If you want to have a station run a public service 
announcement, contact the promotions department.  If you have a story to pitch, 
contact the news department.  The points of contact in television stations are the 
assignment editor or promotions manager. 

 
• Radio stations are similar to television stations.  Promotions and news are separate 

departments.  
 
• If possible, get to know both reporters and editors prior to “needing” their services.  

If there is an opportunity to meet them either socially or professionally, do so.  
 
Pitching Your Story to the Media 
 

Pitching is another word for selling your story to the news media.  Chances are you 
won’t get any coverage on your idea without convincing the editor, reporter or producer 
that your story is a story that they absolutely cannot refuse.  Remember that these 
people are busy and have little time or interest to work to learn about your story.  
Chances are, however, they will consider your story if you convince them that it meets 
their needs.  
 
But be aware that telephone calls and meetings with editors usually are two-way 
discussions.  They have their own opinions and will challenge you with their 
perspectives.  Don’t be put off.  Each editor, reporter or producer is looking for 
interesting stories with a “spin”, or something that makes the story unique.  Frequently, 
they are just trying to probe your answers to questions that readers or viewers might 
have.  
 
So, your approach must show that: 
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• Your story is news.  
• Your story can fit in their special format (i.e., would be a good story for their 30-

second taped interview, if that is their format; or for their half-hour discussion, if 
that is their approach).  

• Your story will be interesting to a majority of their readers or viewers, not just a 
select few.  

• You will be an intelligent, interesting spokesperson.  
 
For best results, you should read the newspaper, listen to the radio station, and watch 
the television show where you want your story placed prior to making the pitch.  In 
fact, oftentimes being able to mention to an editor, reporter or producer that you liked 
a show they recently aired is a good way to segue into discussing your story.  

 
12 Steps to a Successful Pitch 
 

1. Call the correct people who will be interested in your story and be able to do 
something about it.  

2. Don’t call or visit right before a deadline.  

3. Be accurate.  

4. Be formal, reserved and not too pushy.  

5. Be brief.  Expect to complete your conversation in two minutes or less.  

6. Keep in mind that it is their newspaper or station and they decide which stories get 
used.  They are not under any obligation to use your story, no matter how good 
you think your story is.  

7. Identify yourself and your organization and state why they will be interested in your 
story.  

8. Pause for a moment and allow the other person to consider what you have said and 
to make a comment.  

9. Remind them of any appropriate dates, times or special problems.  

10. Ask whether they need more information and whether you should call back later for 
a response.  

11. Offer to send any written materials, including biographies, news releases, photos or 
fact sheets that they may need to do the story.  
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12. Thank them!  Even if they refuse to do the story, be gracious and try another story 
another day.  

 
News Releases-The Basics 
 

The most common means by which to disseminate your message to the news media is 
by using a news release, sometimes called a press release, that summarizes the issue 
or event you want publicized.  
 
News releases are usually one- or two-page descriptions of news about your project.  
They are usually prepared in a specialized format, called the inverted pyramid, which 
imitates newspaper writing.  
 
When you write a news release, be sure to include all the important information in the 
first and second paragraphs.  If possible, the traditional who, what, when, where, and 
how should be in the first paragraph.  Other important information, such as why you 
started the project, why it is important to the community and others that support the 
project concept can be in the second paragraph.  
 
The reason for this format is simple: if the newspaper prints only the first paragraph, 
due to space limitations, they will include the most important information in your story.  
And, if your readers read only the first paragraph, they will have read what you think is 
most important.  They will also know the name of your organization, so they can get in 
touch with you for more information.  

 
 
When Should You Send Out a News Release? 
 

You will want to send out news releases when you want to announce: 
 

• An event (seminar, party, conference, luncheon, etc.) 
• A new marketing campaign (such as the “Watt’s” Going On, California? Campaign) 
• Research results that are interesting to the general public 
• Quarterly reports or other appropriate periodic progress related to saving electricity 

 
 
10 Rules for Writing News Releases 
 

1. Releases should be no longer than one or two pages. Each paragraph should be less 
than 30 words. 

2. Releases should be typed on letterhead.  
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3. Include the date/time the news is to be released on the top of the release (for 
example, “FOR IMMEDIATE RELEASE,” or “FOR RELEASE MAY 1, 2001”). 

4. A contact name and all pertinent contact information including telephone number 
and e-mail address at the top of the release.  

5. Include a catchy headline that summarizes the most important point of the article, 
helps the editor find the lead, and organizes the story. 

6. If possible, send releases along with a handwritten note, especially if you have 
spoken with the editor or reporter personally.  

7. If you must photocopy a release, do so on original letterhead.  Do not print one 
release on letterhead and print multiple copes from that original.  

8. End a release using one of the three following end marks: -30-  or  -end-  or  # # # 

9. Never single-space releases.  Double spacing is preferable using wide margins.  This 
leaves room for the editor to make copy marks.  

10. Include photographs when available and appropriate.  Avoid the typical posed 
handshake photos and strive to provide more action-oriented photos.  

 
Effectively Distributing Your Release 
 

Make sure you send the releases to a specific person.  If you do not know who would 
cover your story, do not be afraid to call the news or assignment desk and ask! 
 
Newspapers, television and radio stations live and die by deadlines.  Make sure you are 
aware of each media outlet’s deadlines and make sure that your release arrives in their 
office at least one day prior to the deadline!  It is advisable to allow at least one day for 
any follow-up questions that the reporter might want to ask.  Of course, deliver fast-
breaking news stories as soon as possible.  
 
Releases can be faxed, e-mailed, mailed or hand-delivered to a news department, but 
personal contact is preferable with editors and reporters because it often prompts more 
positive results.  Be sure, however, not to telephone or visit an editor or reporter when 
they are on deadline.  This will pretty well guarantee your news will not get the 
coverage you seek and may cause a reporter or editor to think less of you since you 
unnecessarily disrupted his or her working schedule and routine.  
 
Most newspapers nowadays are divided into special sections, such as News, Sports, 
Arts, Leisure, etc.  Many television and radio stations also have different programs 
available to deliver specific subject matter as well.  You should decide which section or 
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program would be most interested in the story, depending on the subject matter 
involved.   
 
Remember:  Don’t ever deliver the same news release to different people at one 
newspaper or station without letting them know you are doing so.  This is called 
“double-planting” and is highly unpopular with reporters and editors.  
 
If there is a need to deliver the same release to more than one person at the same 
office, write FYI at the top of the release.  Another way to handle the problem is to 
write “copies to . . .” listing people or departments to whom submissions were made, 
on the top of the first page.  



 69

Sample News Release Format 
 

Letterhead 
 

FOR IMMEDIATE RELEASE (18 Point) 
Month Day, Year Contact: 

                                                                              Your Name 
        Your Telephone Number 

                                                                                     Your E-mail Address 
 

Catchy Headline That Summarizes the Purpose of the Event (14 Point) 
 
 ENERGYTOWN, Calif.—Start your story by answering the 5 W’s and an H in this 

paragraph making sure to mention your full agency name.  Remember that if they print only 

this paragraph, you want them to know as much about the story as possible.  

 Continue your story here with a slightly broader explanation of the basic reason for the 

release.  Things you might include here are why the event was started, the need it fulfills, etc.   

 Paragraph three might contain a quote from you or a designated event spokesperson, if 

available.   

 Continue with your story until you have completed the concept.  Make sure, however, 

that you don’t write more than one or two pages.  The longer the release, the more likely the 

editor will lose interest in it.  End your story with the appropriate end mark, centered after the 

last paragraph. 

# # # 

  



 70

Media Relations: Media Advisory 
 

Unlike a news release, a media advisory briefly and succinctly announces a press 
conference or press event.  An advisory should include: 

 
• What the news conference or news event is about 
• Where the news conference or news event will be held 
• What time the news conference or news event will take place 
• Who will be speaking 
• What types of photo opportunities or interview opportunities will be available 

 
Many of the same rules that apply to news releases apply to media advisories.  The 
following rules apply to media advisories: 

 
1. Advisories should be no longer than one page. 

2. Advisories should be typed on letterhead.  

3. Include a contact name and all pertinent contact information including telephone 
number and e-mail address at the top of the advisory.  

4. Include a catchy headline that summarizes the most important point of the 
event/conference. 

5. If possible, send an advisory along with a handwritten note, especially if you have 
spoken with the editor or reporter personally.  

6. If you must photocopy an advisory, do so on original letterhead.  Do not print one 
advisory on letterhead and print multiple copes from that original.  

7. End an advisory using one of the three following end marks: -30-  or  -end-  or  # # 
# 
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Sample Media Advisory Format 
 
 

Letterhead 
 

FOR IMMEDIATE RELEASE (18 Point) 
Month Day, Year Contact: 

                                                                             Your Name 
 Your Telephone Number 

                                                                                    Your E-mail Address 
 
 

MEDIA ADVISORY:  COMMUNITY EVENT/PHOTO OPPORTUNITY 
 

(CITY/COUNTY) TO HOLD CREATIVE INVENTION CONTEST SATURDAY 
 

WHAT: Creative Invention Contest—As part of the “Watt’s” Going On, 
California? Energy Conservation Campaign, members of the 
community are invited to share their creative electricity saving 
inventions with fellow inventors and judges from (include 
agency names, etc.).  The top three creative inventions will be 
recognized at a news conference immediately following the 
contest.  The contest is the culmination of a weeklong effort to 
encourage the community to reduce the amount of electricity 
we are using during the summer months by 25 percent.   

 
TIME/DATE: (Insert time and date here) 
 
WHERE: (Insert location and directions here) 
 
WHO: (List participants and judges here) 
 
PHOTO/INTERVIEW  
OPPORTUNITIES:  (Provide ideas for photo opportunities and names of individuals 

that will make themselves available for one-on-one interviews 
here) 

 
 

# # # 
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Media Relations: How to Hold a News Conference or Event 
 

A news conference takes time and careful planning. Some ideas for what you can 
publicize through a news conference include: 
 

• The start-up of a new program or service. 
• Recognition of local businesses and people for their efforts to conserve 

electricity consumption. 
• Release of major information about your agency or a program sponsored by 

your agency. 
 
Remember, even if your news conference or news event is newsworthy, there is no 
guarantee the media, particularly television media, will cover it. It is imperative to keep 
abreast of events that are scheduled to take place locally, statewide, and nationally.  
That way you can “protect” your media coverage by scheduling your event so that it will 
not conflict with “bigger” news taking place the same day. You obviously lose valuable 
time and money when you schedule something no one will cover.  Unfortunately, you 
cannot protect yourself against a breaking news story such as a natural disaster, so 
choose your subject wisely and hope for good timing. 

 
The Basics 
 

Once you’ve decided on a topic for your news conference here are the basic steps to 
take: 
 

1. Send a media advisory prior to your event. Do not release too much information 
or they’ll cover your story without coming to your news conference. 

 
2. Make follow-up phone calls to remind media about your news conference. 
 
3. Take black and white photos at the new conference to send out later. 
 
4. Hand out media kit complete with a news release and vital information and 

statistics that will be covered at the news conference. 
 
5. Follow up with any media not at the event to see if they would like a media kit, 

copy of the news release, or to schedule a follow up interview. 
 
6. If possible, send your black and white photos from the event along with media 

kit to local weeklies and community papers. 
 
7. Send thank-you letters to attendees. 
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What is a media kit? 
 
A media kit contains information that is pertinent to you news conference or news 
event. The kit should contain: 
 

• A news release 
• Fact sheets 
• Your business card 
• Biographical sketches of presenters 
• Background information on the “Watt’s” Going On California? campaign 

 
Keep track of media coverage 

 
In addition to thank you letters, clip or record stories that were generated by the press 
conference and update your media listing with new contacts and phone numbers. 

 
 
Additional Media Ideas 
 

• Invitations to Cover and Calendar Notices: Both an invitation to cover 
and a calendar notice should include an address, time, description of the 
event along with a contact name and number if they need more information.  

 
A calendar notice can easily be sent to a newspaper, radio or television 
station for use on their community bulletin board or calendar of upcoming 
events in the community. Call each media organization and ask for deadlines 
and guidelines for submitting calendar items. 
 
Invitations to cover are sent out to inform the media about regular agency 
programs or events (i.e., community workshops, conferences or speeches to 
local civic organizations). Invitations to cover should be sent out far enough 
in advance so the media can plan to cover the event. 

 
• Letters to the Editor: Encourage members of the community to write a 

letter regarding your issue.  Letters to the editor are particularly good when 
they respond to a recent news story.  

 
• Publish your work: Write an opinion article or guest editorial and submit it 

to your local newspaper. Read several opinion stories and articles from the 
newspaper before you write yours. Always be concise, yet informative and to-
the-point when writing letters or editorials. 
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• Local newsletters: Write an article and submit it to club newsletters, such 
as women’s and men’s groups, PTAs, and local schools.  Newsletters provide 
a great deal of exposure to the public. 

 
Additional Media/Promotional Ideas 
 

• Make a list of special events that are held regularly in your community, such 
as parades, fairs, concerts, block parties, school science competitions, picnics, 
runs, walks, and community clean-ups. Participate in these events by setting 
up a booth, distributing literature, hanging banners, or co-sponsoring an 
event. Send a media advisory alerting the media of the event and a news 
release following the event. 

 
• Use message boards to promote your program or event. Stadium scoreboards 

and movie screen may show your advertisement during intermissions. 
 

• Ask local newspapers to create an ongoing electricity conservation column. 
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“Watt’s” Going On, California? - Guest Opinion Editorial  
 

Our Community Is Not Powerless 
in the Face of the Energy Crisis 

 
By  <Local Government Leader> 
 
Like it or not, we are facing a serious energy shortage this summer.  The California 
Independent System Operator, the organization that manages the power grid for the state, 
anticipates a daily shortage of power that could impact between 2.5 million and 10 million 
consumers a day. That will mean rotating blackouts. 
 
Burying our heads in the sand won’t help; pointing fingers won’t fix the problem. Even though 
long-term solutions to the energy crisis are being hammered out, we – as individuals and 
communities – are far from powerless.  
 
(City or county name) has pledged to take a leading role in energy conservation. We have put 
in place a number of methods to save energy in our buildings. But now we want to work 
directly with you, the consumer, on this incredibly crucial issue.  
 
A statewide campaign for local government, called “Watt’s” Going On, California? was 
developed by the League of California Cities, the California State Association of Counties, the 
Local Government Commission and the California Park and Recreation Society.  These 
organizations teamed up to create a public education plan that local governments can 
implement in their communities.  And that’s what we are doing. 
 
Conserving energy has to be a top priority this summer for businesses and residents. If we are 
going to make this summer a bit more bearable, we all need to chip in.   
 
As consumers, what can you do? Plenty. There are a variety of ways you can save energy 
around your home without significantly changing your lifestyle.  
 
Start by turning out the lights when you leave a room, and turning off the TV, computer, radio 
and other appliances when you’re not actually using them.  Run loads of laundry later at night, 
after the late afternoon/early evening peak energy hours.  Keep your air conditioners turned 
up to at least 78 degrees; turn them up to at least 85 degrees when you’re leaving the house 
on a hot day.  Keep the sun out on hot days by using drapes.  Plant bushes or trees near 
houses; put shade screens on windows.   
 
In other words, use common sense.  You’ll save energy and money.   
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But on top of these sound energy conservation methods, there is something even simpler that 
you can do: Get yourself and your family out of the house during the late afternoon or early 
evening when energy use is at its highest. 
 
How?  There are lots of fun things you can do.  For example, take the family to an early movie 
or miniature golfing, go bowling or take advantage of an “early bird special” at a local 
restaurant.  If you’re staying home, have the neighbors over for a barbecue:  that’s two 
families who are not heating up their houses to cook individual meals; both are saving energy! 
 
(Add ideas unique to your community: special activities, park and recreation activities, farmer’s 
markets, street fairs, etc.). 
 
During the summer months, we will also continue working closely with the business 
community on ways to reduce energy consumption while not impacting operations. It’s a 
challenge, but if we don’t begin working together now, we will be facing a bigger challenge in 
the future. 
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Energy Tips Tool Kit Evaluation 
 
Please identify the features of the Tool Kit that you used, and indicate how helpful they were 
to you. Send completed evaluations to: 
 
Megan Taylor, Director of Communications 
League of California Cities 
1400 K Street, Ste. 400 
Sacramento, Ca 95814 
 
-0r- 
 
David Liebler, Director of Public Affairs 
California State Association of Counties (CSAC) 
1100 K Street Ste. 101 
Sacramento, CA 95814 
 
Program element Very 

helpful 
Generally 
helpful 

Not very 
helpful 

Very 
Unhelpful 

Radio PSAs     
Newspaper PSAs     
Radio Trivia Call-ins/Quiz     
Recreation Tips Brochure     
Energy Conservation Tips Brochure     
Driving Tips Brochure     
Energy Conservation Week/Month 
Materials 

    

Employee Outreach Materials      
Restaurant/Retailer Materials      
Energy Workshops for Businesses     
Theatre Owners/Entertainment 
Business Materials  

    

Energy Conservation Fair     
"Power Low Down" Letters to 
Legislators 

    

Media Relations Guide     
 
 
Please identify the program elements that were most successful in your community (list):  
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Please identify other "bright ideas" carried out in your community that were not part of this 
Tool Kit. 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
Do you have comments or suggestions on how we can improve these types of efforts in the 
future? 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 
___________________________________________________________________________________ 
 

 
Thank You! 

 



 79

 
Appendix A:  Four Basic Components to an Energy 
Conservation Program 
 
Step One:  Economize! 
 
Think about all the things you use in a day that are powered by electricity. With so many of 
them, it’s easy to take for granted that electricity will always be plentiful and cheap.  
Unfortunately, that is not the case. You must be conscious of the amount of energy you use 
and look for ways to use less whenever you can. The most important thing to do: Think as you 
use energy! 
 
Step Two:  Repair Leaks! 
 
Simply installing weather stripping, caulking leaky doors and windows, and installing gaskets 
behind outlet covers can save up to 10 % on energy costs. Leaks are one of the greatest 
enemies of your energy conservation program, so make them a priority.  
 
Step Tree: Install Energy-Saving Devices! 
 
Multitudes of inexpensive devices are available to reduce your energy usage. Many are easy to 
install, but save greatly on heating and cooling costs. These include: clean furnace filters once 
a month, compact fluorescent light bulbs, low flow showerheads and jacket insulation for your 
water heater. Combined you could realize more than 35% savings on heating and cooling 
costs.  
 
Step Four: Invest in Energy-Saving Home Improvements! 
 
EnergyStar appliances and electronics, programmable thermostats, ceiling insulation, and 
high efficiency windows are just a few of the many investments you can make in your home to 
realize tremendous savings. Best of all, many utilities have special payment plans that will aid 
you in financing such purchases. Of course, the least expensive and most effective investment 
you could make is simply planting a shade tree in front of a window that receives direct 
sunlight for a good portion of the day. This will reduce your home cooling costs naturally.   
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____________________________________________________________________________ 

Appendix B:  Parks And Recreation Programs To Beat The Heat 
 

 
The sponsors of this Energy Tips Tool Kit asked parks and recreation professionals to identify 
energy-saving recreational opportunities for California residents – particularly during peak 
electricity use periods (afternoon and evenings), when people come home from work and turn 
on the air conditioner, TV, washing machine, oven and other appliances. This is when 
"shedding energy load" is especially important to avert rotating outages. Here are some fun, 
"cool" ideas to help beat the heat and keep the power on. 
 
 (Remember, depending upon the climate of your city, some activities may not be appropriate 
for late afternoon or early evening.) 
 

• Promote Block Parties, Backyard Barbeques and Other Neighborhood Events.  
When neighbors get together to share meals and social events, fewer kitchens are in 
use, fewer houses require illumination, fewer TVs are turned on -- and more energy is 
saved. 

 
• Swimming Pools. Promote the use of community swimming pools; reduce or remove 

fees during peak energy use times to encourage maximum use. 
 

• Picnics in the Parks. Promote family, neighborhood or community picnics in local 
parks. 

 
• Sports Programs. Expand the availability of evening and late night sports programs in 

neighborhood and school parks (i.e., basketball, baseball, volleyball, swimming). 
 

• Concerts and Plays. Promote and encourage low cost or free community concerts and 
plays.  Invite local theater groups to offer programs in the parks.  Work with schools to 
bring the bands to the parks. 

 
• Movies in the Park (or Street). Try showing movies in your community parks at 

night or on building walls downtown.  Combine the events with a potluck picnic or 
barbecue preceding the event. 

 
• Downtown Fairs. Street fairs, farmers’ markets, poetry readings, art exhibits – 

 anything to bring residents to your downtown.  Merchants love it, citizens love it, and it 
creates a sense of community. 
 

• Focus on Seniors. Plan special events at the Senior Center in late afternoon or early 
evening to provide fun, safe alternatives to staying at home. 

 
• Use the Library. Poetry reading, children’s hour, browsing through old magazines – 
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 use the library to learn, enjoy and stay cool.  Summer school students can use the library 
to do their homework or research that term paper. 

 
• Walking Events.  Promote walking home and garden tours, walking art or history 

tours, walking horticultural tours – walk and walk and walk the watts away. 
 

• Discounts. Offer discounts for entry to community facilities during late afternoon and 
early evening hours.  Consider designating one evening a week as a “free” evening.  
Offer discounted or free community transportation to such events. 

 
• Work with Other Groups. Just about any community group is a potential partner in 

any of these activities.  Contact your local Chamber of Commerce, Downtown Business 
Association, PTA, Little League, churches and synagogues, service clubs, schools, music 
and art groups, restaurant association, historic preservationists, drama groups, etc. 
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____________________________________________________________________________________ 

Appendix C:  What To Do During Rotating Blackouts in the 
Summer 

 
A “rotating blackout” is a controlled event that occurs when the California Independent System 
Operator calls for a Stage 3 electricity emergency. Remember that the blackout will pass 
shortly, usually within 30 to 90 minutes. 
 

• If inside, stay in the coolest part of the house. If outside, stay in the shade. 
 

• Do not call 911, unless there is an emergency. 
 

• Slow down. Postpone any physically demanding activities for later, in the cooler parts of 
the day. 

 
• Dress to stay cool, wear loose, lightweight, light colored clothing. 

 
• Stay well hydrated. Don’t wait until you are thirsty to drink. Drink plenty of water or 

diluted sports drinks, especially if you are exercising. Plan easier and shorter workouts. 
Take frequent breaks if you must work outdoors. Remember children and the elderly 
are more susceptible to dehydration. 

 
• Avoid opening your refrigerator and freezer as much as possible. Food inside will stay 

cold for hours if the door is left closed. 
 

• If you are hot, take a cold shower, or a dip in the pool, to cool your body temperature. 
 

• Avoid eating large meals, alcohol, caffeine or high-protein meals. They will make it 
seem hotter. 

 
• Check on your elderly neighbors or those who may have medical conditions. Make sure 

they are drinking liquids and keeping cool. 
 

• Listen to your body, be on the lookout for signs of heat-related stress. Symptoms 
include heavy sweating, headache, nausea, vomiting and pale, flushed skin. To treat 
them, cool down, give plenty of fluids, and seek medical attention. A water-soaked strip 
of cloth placed on the forehead, top of the head or neck will cool you down. Dry mouth 
may mean you are already dehydrated. 

 
• Drive carefully. Remember that traffic signals may be out in a rolling blackout. Consider 

each intersection to be a four-way stop, and drive defensively. 
 

Source: California Energy Commission web page 
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____________________________________________________________________________ 

Appendix D:  Tips for Saving Energy in the Home 
 
 
Summer Tips 
  

• Set your thermostat to 78°F or more during the summer. Savings: 10-20% of cooling 
costs. 

 
• Set your thermostat at 85°F or more when you leave your home for more than four 

hours. Savings: 5-12% of cooling costs. 
 

• Use air conditioning wisely. You can still control your cooling costs on days when you 
have to use your air conditioner. Keep all your doors and windows shut and avoid using 
a humidifier. 

 
• Don't overcool. Don't turn your thermostat lower than normal to cool your home faster. 

It doesn't work. 
 

• Keep heat-producing appliances away from your thermostat. Heat emitted by television 
sets, lamps, and other appliances will make your cooling system work harder. 

 
• Unless you have furniture, art or equipment that could be damaged by excessive heat, 

turn your cooling unit off when you leave your home for more than 24 hours.   
 

• Provide shading for your air conditioning condenser. Savings: 2-3% of cooling costs.  
 

• Use exterior shading devices like awnings, bamboo screens and shade screens (instead 
of bug screens), or deciduous plants to shade your home and windows (especially 
south, west and east facing) from the sun. In the summer, leafy trees provide cool 
shade. In the winter, bare branches allow the sun to warm your home. Small shrubs 
can block heat reflected from patios and pavement. And planting vines over southern 
windows can reduce the effect of the sun's heat. Savings: Up to 8% of cooling costs. 

 
• Use your shades. Closing drapes and shades – especially on southern windows – will 

help keep the sun out and your home cool. Cover eastern windows in the mornings and 
western windows in the afternoon.  

 
• Turn off your furnace pilot light during the non-heating season. Savings: 3-9% of 

cooling costs.  
 

• Cool naturally. Take advantage of breezy days and nights by opening doors and 
windows and turning off your cooling system. Cross-ventilation (breezes from opposite 
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sides of your home) is the best. On breezeless days, portable or ceiling fans can help 
you stay cool for a fraction of the cost of air conditioning.  

 
• In hot climates with cool evenings, open up your windows and doors at night, and close 

them (and drapes and shades) during the day time to keep the inside of your house 
cool. 

 
• If you are planning to replace your windows, choose Energy Star® windows. Savings: 

15% of cooling and heating costs. 
 

• Give appliances a break during hot summer afternoons and evenings. Many appliances 
create added heat and moisture making your air conditioner work harder. Use them in 
the early morning or late evening when the temperature is cooler.  

 
• Prepare cool meals such as salads and sandwiches, and barbecue outdoors. 

 
• Avoid using large quantities of water during peak times. Because energy prices are 

highest during peak times, it costs your local water utility more to run the water pumps 
during those hours. These costs are eventually passed on to you. Plan ahead so that 
clothes and dishes are washed in the late evening. Water lawns between 10 p.m. and 
10 a.m.. 

 
• Consider a solar water heating system for your swimming pool. 

 
• Keep your spa or pool covered when not in use. Well-fitted pool and spa covers help 

prevent heat loss. They also reduce water evaporation. Consider a solar cover; it lies on 
the water's surface and heats the water from the sun. Pool and spa combos save 
energy because they share the same filtration and heating systems. Use a time clock to 
pre-set the exact hours you want your pool heated. Savings: 50 to 70% of water 
heating costs. 

 
• Switch pool filter and sweeper operations to off-peak hours. Peak hours are between 

noon and 6 p.m. Consider replacing pool pumps and motors with updated, more 
efficient equipment. Savings depend on your use.  

 
• Shorten the operating time for your swimming pool filter and automatic cleaning sweep 

(if your pool has one). In the winter, two hours a day of filtering will keep your pool 
clean. Savings: 40 to 50%. 

 
• When closing a pool for the winter, drain all water from the heater, filter, pump, and 

piping system. Remove the pump motor and store in a dry place. Inspect the spa 
heater annually for scale, mineral deposits, or corrosion.  
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• When going on vacation, set your air conditioner at 85 degrees, or turn it off completely 
in moderate climates. Turn off or unplug major appliances you won’t be using, except 
your refrigerator and freezer. Turn an electric water heater off or a gas water heater to 
the pilot setting. Turn off the pool heaters and reduce pump operating times. Put a few 
lights and appliances on timers to make your home appear occupied. 

 
 
Source: Compiled from the California Energy Commission and California’s municipal and 
investor-owned utilities. 
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Winter Tips 
 

• In the heating season, set your thermostat at 68 degrees or lower during the day, 
health permitting. Keep warm indoors by wearing warm clothing, especially several 
light-weight layers. If you're chilly, try putting on a sweater or throwing an extra 
blanket on the bed before you turn up the thermostat. Savings: 5-10% of space heating 
costs. 

 
• Set your thermostat back to 55 degrees before you go to bed at night or when you'll be 

away from home for more than four hours, health permitting. (Heat pumps should only 
be set back five degrees to prevent unneeded use of backup strip heater.) Savings: 5-
20% of space heating costs.  

 
• For every degree you lower your heat in the 60-degree to 70-degree range, you'll save 

up to 5% on heating costs.  
 

• Install clock thermostats or set-back thermostats to automatically change thermostat 
settings at certain times of the day. For example, set your clock thermostat at 55 
degrees or off for the night and 68 degrees for the time right before you awake.  

 
• Keep your thermostat away from open windows and drafts. The cool air will make your 

heating system work harder. 
 

• Don’t block heating outlets or return registers with furniture or other objects.  
 

• Don't overheat. Don't turn your thermostat higher than normal to heat your home 
faster. It won't work. 

 
• If your home has zoned or individual room controls, close off heating to rooms and 

areas that don't need it. Central forced air heating with one or two centrally located 
returns requires that doors be opened to work properly. Savings: Up to 10% of space 
heating costs 

 
• Keep your furnace clean, lubricated and properly adjusted. And remember to clean or 

replace the filter regularly. Savings: Up to 5% of space heating costs.  
 

• Get your ducts tested for air leakage. Leaking ducts can reduce the efficiency of your 
heating system by up to 30%. 

 
• Use passive solar heating on sunny days. Open the drapes on windows facing south 

and let the sun shine in. At night close the drapes to retain indoor heat. If you have a 
large expanse of glass that doesn't receive direct sun, keep the drapes closed. Up to 
16% of your heat can escape through unprotected windows.  
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• Use insulating shutters or drapes and keep them closed during winter nights and 

summer days. Savings: 8-15% of space heating costs. 
 

• If you are planning to replace your windows, choose Energy Star® windows. Savings: 
15% of cooling and heating costs. 

 
• Keep all your exterior doors tightly shut and try to avoid frequent in-and-out traffic. 

Stylish, padded door runners help reduce drafts under doorways (in a pinch, towels also 
work).  

 
• Close all openings to cooling units (evaporative coolers, wall and window air 

conditioners) to keep the heat in. 
 

• Caulk cracks around your windows and doors.  
 

• Weatherstrip your windows and doorways.  
 

• Add insulation to your uninsulated or inadequately insulated attic.  
 

• Plug gaps around pipes, ducts, fans and vents that go through walls, ceilings and floors 
from heated to unheated spaces. Savings: 1-3% of space heating costs.   

 
• Seal off electric receptacles and switch boxes with foam gaskets or fiberglass insulation. 

Savings: 1-3% of heating/cooling costs. 
 

• Install glass doors in front of fireplace to help keep warm air in the home.  
 

• Add a cast-iron fireback to your fireplace to promote heat transfer into the room.  
 

• Check your fireplace flue. The hot air emitted from your heating system escapes out of 
your chimney almost as effectively as heat and smoke from your fireplace do. When 
you're not using the fireplace, close the damper tightly. Turn your heater(s) down when 
you're using your fireplace. Savings: 2-8% of space heating costs.   

 
 
Source: Compiled from the California Energy Commission and California’s municipal and 
investor-owned utilities. 
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Anytime Tips 
 
 

• Avoid running large appliances such as washers, dryers and electric ovens during peak 
demand hours (5-9 a.m. and 4-7 p.m.). 

 
 
Water Heating 
 

• About 20% of the energy used by the average home is used to heat water for showers, 
baths, washing machines, and dishwashers. The simple steps below will reduce your 
household hot water consumption without significantly affecting your lifestyle. 

 
• Keep the tank clean. Periodically drain off the sediment in the bottom of the tank. 

Sediment buildup can insulate the water from the heating element. Open the drain 
valve or faucet at the base of the water tank and drain a gallon or two of water into a 
container until it runs clean. 

 
• Lower the temperature. Try setting the thermostat on your water heater to "low" or 

120°F. Water at this temperature should be hot enough to meet most household needs. 
If not, raise the water heater temperature a few degrees at a time until you are 
satisfied. For every 10°F you lower your water heater's temperature, you save up to 
11% of your water heating costs. A lower temperature can also increase the life of your 
water tank. If you use a dishwasher, a temperature setting of 140°F is generally 
recommended. However, if your dishwasher has a built-in water-heating unit or uses an 
instantaneous water heater, your water heater temperature can be set to "low" or 
120°F. These models heat the water temperature to 140°F as it enters the dishwasher. 
Savings: 7-11% of water heating costs. 

 
• Give your water heater a vacation too. When you leave your home for a weekend or 

longer, turn your electric water heater off (check your owner's manual for the 
manufacturer's instructions), or turn your gas water heater to the "pilot" setting. 
Electric water heaters are most easily shut off using the circuit breaker panel. Turning 
off a water heater for a shorter less than 48 hours is not recommended. 

 
• Install a water heater insulation blanket if your hot water heater doesn't have an 

"Energy Guide" label indicating it is energy efficient. Savings: up to 10% of water 
heating costs. 

 
• Insulate the first 3 to 6 feet of cold and hot water pipes near your water heater. 

Insulating all your hot water pipes is only necessary where pipes are located in a crawl 
space or attic. Keep foam insulation at least 6 inches from the flue of a gas water 
heater.  
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Hot Water Usage 
 

• Install low-flow showerheads and faucets or flow restrictors. Try to reduce your hot 
water use in other ways, too. Savings: 10-16% of water heating costs.   

 
• Take showers instead of baths, and shorten your shower time. Baths call for 4.5 times 

as much hot water as showers. Cutting your shower in half will reduce water heating 
costs by 33%. 

 
• Check for leaks. In just one month, a leaking hot water faucet can waste hundreds of 

gallons of hot water. 
 

• Use cold water for general household cleaning. Use the cold water faucet when little 
water is required. Often the small amount of hot water drawn into the cold pipes never 
reaches the tap and is wasted.  

 
• Always run cold water through your garbage disposal. This saves hot water and helps 

grease to harden so it can be ground up completely.  
 

• Never let the water run continuously when washing your face, shaving, brushing your 
teeth or washing dishes.  

 
• Operate your dishwasher only with full loads. And if the manufacturer's instructions 

permit, open the door of the dishwasher at the end of the last rinse cycle, rather than 
using the drying cycle.  Savings: 40% of dishwashing energy cost. 

 
• Avoid using the “rinse hold” setting on your dishwasher which uses up to seven more 

gallons of hot water for each use. Use short cycles in the dishwasher for everything but 
the dirtiest dishes. 

 
• Wash clothes in cold or warm water. Always rinse in cold water. Wash full loads or 

adjust the water level to fit the size of your load. Using cold water reduces your 
washer’s energy use by 75%. 

 
• Presoak or use the soak cycle when washing heavily soiled items. Use the correct 

amount of detergent, too much will make your machine work harder and use more 
energy. 

 
Clothes Drying 
 

• Line-dry clothes (especially towels) whenever you can. When you use your dryer, dry 
full loads but don’t overfill the dryer. One washer load is one dryer load. Clothes should 
tumble freely.  
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• Clean the lint filter before drying each load for quickest drying. 
 

• Use the moisture sensing automatic drying setting on your dryer if you have it. 
 

• Separate lightweight from heavyweight fabrics for faster, more even drying.  
 

• Don’t add wet items to a load that is already partially dried.  
 

• When drying only one or two items, add several compatible items to ensure proper 
tumbling and faster drying.  

 
• Don’t open the dryer door unnecessarily. Warm air escapes from dryer into the room.  

 
• Dry two or more loads in a row, taking advantage of the heat still in the dryer from the 

first load.  
 

• Don’t overdry clothes—it wastes energy, causes shrinkage, and shortens the life of the 
clothes.  

 
• Every so often, check to see that the outside moisture exhaust of the dryer is open and 

remove any lint that has collected.  
 
Cooking 
 

• Whenever possible, keep pots and pans covered. You will save fuel and shorten cooking 
time as well.  

 
• Using the proper flame height conserves fuel. The low flame setting is best for delicate 

sauces and milk, melting butter and cooking small amounts of food. At a medium rate 
you can maintain a consistent boil, or simmer, cook, fry or brown foods. The highest 
flame setting should be reserved for a quick boil, stir frying or rapid cooking.  

 
• Take the pan test. If the flame is visible on the sides of the pan, lower the setting to 

conserve fuel.  
 

• Cook on range top burners when practical instead of in the oven.  
 

• If you have a microwave oven, use it for reheating and cooking small quantities of food. 
Savings: 50% of cooking energy needs. 

 
• Don't preheat your oven, and use the smaller of the two ovens if you have a dual unit. 

Cook complete meals of several dishes simultaneously in the oven. 
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• Broil with the door closed to keep in high temperatures. The gas flames will consume 
smoke and grease.  

 
• Limit the number of times you open the oven door to prevent heat loss.   

 
Other Appliances 
 

• Select the most energy-efficient model when buying a new ENERGY STAR refrigerator, 
washer, or other appliance. Compare the energy use label when buying a major 
appliance. Side by side refrigerators use approximately 7-13% more energy than similar 
sized models with the freezer on the top.  Savings: 5-25% of operating costs.  

 
• Keep your refrigerator temperature between 36 and 40 degrees F and your freezer 

between 0 and 5 degrees F. A lower setting can increase energy use. 
 

• Leave enough space between the refrigerator and the walls. Trapped heat increases 
energy consumption. 

 
• Unplug and recycle your extra refrigerator if it's used mainly for occasional cold drinks 

or ice cubes. You could reduce your annual energy bill by as much as $160 by doing so. 
Savings: 10-25% of your energy bill. 

 
• Open doors on your refrigerator or freezer only when necessary and keep the coils (on 

the back or the bottom of the appliance) clean. Each time you open the refrigerator 
door, the compressor will run for 8-10 minutes to keep the inside cold. 

 
• Make sure the refrigerator door is sealed. To test, close the door on a dollar bill and try 

to pull it out. If the bill slides our easily, you are wasting energy.  
 

• Defrost refrigerators and freezers before ice builds up. Frost acts as an insulator and 
makes your refrigerator work harder. 

 
• Use the sleep mode on your computer when you are away for more than a few 

minutes. Turn off small appliances and computers when they are not being used. 
Turning your computer off at night (don’t leave it in the sleep mode which will continue 
to draw a small amount of power) can save $2 a month.  

 
• Unplug electronic devices when not in use. Many new TVs, VCRs, computer peripherals 

and chargers use electricity even when they are switched off. These “standby losses” 
can add up to a constant 50 watts of use in a typical home. Switching off a power strip 
will serve the same purpose as unplugging. 
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Lighting 
 

• Turn off lights whenever they are not needed. This applies to fluorescent lighting also. 
Though obvious and repeated ad nauseam, this tip saves more energy than most of the 
others. 

 
• Automatic lighting controls save time, energy, and money, and turn your lights into 

security devices. You can use light-sensors, motion-detectors, and clock timers to turn 
lights on and off automatically or at preset times (e.g., at night or when you're away). 

 
• Convert incandescent bulbs to fluorescent lamps with screw-in bases. Fluorescent lamps 

can give the same amount and quality of light as incandescent bulbs, yet use one-
fourth the amount of energy and last ten times longer. Compact fluorescent lamps can 
give the same amount and quality of light as incandescent bulbs, yet use one-fourth the 
energy and last ten times longer. Reflector bulbs provide more directional light and can 
last twice as long as regular incandescent bulbs. High-pressure sodium lamps are 
efficient and have a long life.  Savings: 30-38% of lighting costs.  

 
• Don't over light. Though you need more light where you read or work, lighting levels 

can be comfortably reduced in other areas of your home. Switch to lower wattages 
whenever possible to save energy. If your lighting needs in a room vary, use dimmers 
for more control over your lighting and energy usage. Savings: 7-10% of lighting costs.  

 
• One bulb is better than two. Use one higher wattage bulb instead of several with lower 

wattage. One 100-watt bulb produces more light than two 60-watt bulbs and uses less 
power. 

 
• Keep fixtures, bulbs, and tubes clean and in working order. Dirt can absorb as much as 

50% of the light emitted by a bulb. 
 
 
 
Source: Compiled from the California Energy Commission and California’s municipal and 
investor-owned utilities. 
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Appendix E:  Energy Tips for Businesses 
 
Office Equipment 
 

• Turn off PCs, monitors, printers, copiers, and lights every night and every weekend. If 
you can’t turn off the whole computer, turn off the monitor and printer. 

 
• When purchasing PCs, monitors, printers, fax machines and copiers, consider Energy 

Star models that “power down” after a user-specified period of inactivity. If 
appropriate, use laptop computers – they consume 90% less energy than standard 
desktop computers. 

 
• If appropriate, use ink-jet printers – they consume 90% less energy than laser printers. 

 
• Implement paper-reducing strategies such as double-sided printing and reusing of 

paper. 
 

• Use e-mail instead of sending memos or faxing documents. 
 

• Purchase appropriately sized copiers for your company’s needs. 
 
Lighting 
 

• Retrofit T12 lights with magnetic ballasts to T8 lights with electronic ballasts. 
 

• Retrofit incandescent light bulbs with compact fluorescent lights. 
 

• Consider removing excess fluorescent lights and installing reflectors. 
 

• Turn off nonessential and decorative lighting, especially in unoccupied areas. 
 

• Use task lighting to directly illuminate work areas instead of area lighting. 
 

• Lower the height of light fixtures to increase usable light. 
 

• Color code or mark light switches and circuit breakers that can be turned off when not 
needed. 

 
• Install motion detectors or dimmers to control lighting in frequently unoccupied areas, 

such as restrooms and copy rooms. 
 

• Replace incandescent and fluorescent exit signs with long-lasting, low-energy LED exit 
signs. 
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• Clean dusty diffusers and lamps every 6-12 months for improved lumen output. 

 
• Install more efficient security and parking lot lighting – high-pressure sodium fixtures 

are more efficient than metal halide, mercury vapor, fluorescent or incandescent 
fixtures. 

 
• Install time clocks or photoelectric cells to control exterior lighting, advertising sign 

lighting and some interior lighting. 
 

• Rewire restroom fans to operate with the lights. 
 

• Remember that dark walls require more power to produce the same amount of light. 
Paint dark walls and ceilings with lighter colors to maximize the effect of existing 
lighting. 

 
• Maximize natural lighting by installing skylights or windows. 

 
HVAC 
 

• Consider replacing old HVAC systems with new, energy-efficient systems. 
 

• Install time clocks or setback-programmable thermostats to maximize efficiency. 
 

• Install locking covers on thermostats to prevent employee tampering with temperature 
settings. 

 
• Perform scheduled maintenance on units including cleaning condenser coils, replacing 

air filters regularly, tightening and replacing belts, and checking ducts and pipe 
insulation for damage. 

 
• Install ceiling fans. 
 

• Install blinds, or solar screens shades to cool office. 
 

• Install reflective window film or awnings on all south- and west-facing windows. 
 

• In the summer, close shades or blinds during early morning and late evening to reduce 
solar heat gain. In the winter,  open shades and blinds on sunny days to warm 
buildings naturally, and close them at night to reduce heat loss. 

 
• Consider installing an air conditioning economizer to bring in outside air when cool 

outside. 
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• Keep vents closed in unoccupied areas to prevent heating and cooling of storage areas 
and closets. 

 
• For optimal energy savings, set thermostats at 78 degrees F for cooling in the summer 

and 68 degrees F for heating in the winter. 
 

• Install ceiling and wall insulation. 
 

• Insulate water heaters and supply pipes. 
 

• Install intermittent ignition devices on gas furnaces to save gas. 
 
Weatherization 

 
• Install weather stripping around exterior doors and operable windows, and around 

doors between heated and unheated or cooled and uncooled spaces. 
 

• Install door bottoms, threshold, or door “shoes” to seal gaps beneath exterior doors 
and doors to unheated or uncooled spaces. 

 
• Insulate exterior walls and floors, and insulate roof or ceiling spaces to R-19 standards 

or above wherever possible. 
 

• Install window treatments such as shade screens, shades, awnings, or overhangs where 
feasible. If exterior treatments are not feasible, consider interior window film, insulated 
drapes, blinds, or removable insulation material. 

 
• Caulk cracks and gaps around windows and doors, in the foundation, and between 

different building materials. 
 

• Repair roof leaks because insulation loses effectiveness when wet. 
 

• Repair and maintain door and window weather-stripping to prevent water and moisture 
entry, causing doors and windows to warp and deteriorate. 

 
    Refrigeration 
 

• Perform scheduled maintenance on all units. 
 

• Keep evaporator coils clean and free of ice build-up. 
 

• Adjust door latches and replace worn door gaskets. 
 

• Remove internal shelf lights to reduce refrigeration and lighting energy use. 
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• Use night covers on display cases. 

 
• Remove all, or every other, incandescent bulb over refrigerated meat displays. 

 
• Disconnect anti-condensate heaters. 

 
• Keep refrigerators full (water jugs make good fillers). 

 
• Install auto door-closers and strip curtains on walk-in freezers and coolers, and keep 

doors open as little as possible during unloading and restocking. 
 

• Keep products below marked load lines in freezers and coolers. Overloaded displays 
decrease product quality and increase energy use by as much as 10-20% per unit. 

 
• Brush condenser coils weekly with a non-metallic brush, and clean coils monthly if dust 

build-up is extensive. 
 

• Check for proper refrigerant charge monthly. 
 
Food Service Equipment 
 
• Consider replacing some or all electric cooking equipment with comparably sized gas-

fire equipment. 
 
• Purchase insulated cooking equipment whenever possible (e.g. fryers, ovens, coffee 

machines). Insulation maintains more heat in equipment and transmits less to the 
environment. 

 
• Check oven doors for a tight fit and to ensure that gaskets are in good condition. 
 
• Preheat cooking equipment no longer and at no higher setting than manufacturer’s 

recommendation. 
 
• Use cooking equipment to capacity. Fully loaded equipment utilizes energy more 

efficiently. 
 
• Turn off backup fryers during low production periods. 
 
• Filter fryer oil at least once a day to extend the oil life. 
 
• Don’t overload fryer baskets beyond the recommended capacity. Overloading increases 

cook time. 
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• Where applicable, replace broilers with grooved or smooth griddles to significantly 
reduce the associated energy consumption. 

 
• Turn ovens down or off during low production periods. 
 
• Make sure oven doors fit tightly and gaskets are in good condition. 
 

Source: Pacific Gas & Electric and Sacramento Municipal Utility District web pages. 
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____________________________________________________________________________ 

Appendix F:  State of California Peak Load Demand Reduction 
Program - Grant Funding Opportunities – California Energy 
Commission 
 
In response to the high electricity prices and power outages, the California Legislature passed 
and Governor Gray Davis signed Assembly Bill 29X and Senate Bill 5X. These bills provide, 
among other programs, funding to the California Energy Commission for grants to reduce 
electricity peak load demand. The legislation directs the Commission to establish guidelines for 
the administration of this program and for allocation of funds. 
 
As of May 1, 2001, program guidelines and funding mechanisms are being developed by the 
legislature and funding is NOT YET AVAILABLE. Visit www.energy.ca.gov/peakload/index.html 
for updates and guidelines as they are established.  Most funding programs can be found on 
the state’s energy homepage as well, located at www.flexyourpower.org. Those interested in 
examining a similar previous program  -- AB 970 -- can view guidelines and information at 
www.energy.ca.gov/efficiency/ab970/index.html. 
 
The new program will include incentives and funding for the following elements: 
 
§ Municipal Utility Programs 
§ Demand responsive heating, ventilation, air-conditioning and lighting systems 
§ Cool communities 
§ Innovative proposals 
§ Agricultural programs 
§ Voluntary time of use/real time meters 
§ Water and wastewater agencies retrofits of existing generating facilities 
§ Low-interest public agency loans 
 
Other efficiency projects reducing peak demand may also be eligible for grants. 
 
FOR MORE INFORMATION CONTACT: 
Maria Baca 
California Energy Commission 
1516 Ninth Street, MS-42 
Sacramento, CA 95814-5512 
Telephone: 800-555-7794 (toll free inside California) 916-323-7319 (outside California) 
E-mail: peakload@energy.state.ca.us 
Web:  www.energy.ca.gov/peakload/index.html 
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Appendix G:  Help for Low Income Residents 
 
Rising energy prices are painful for all Californians, but they can be disastrous for people on a 
tight budget.  Fortunately, there are several programs available to assist low-income residents 
with energy bills and assist with insulation installation and purchasing and provide such 
services as installing insulation or purchasing energy efficient appliances.   
 
One of the major programs is California Alternate Rates for Energy (CARE), offered by 
the State of California.  CARE provides a 15 percent per month discount on gas and electric 
rates for qualified households, certain non-profits and housing facilities for agricultural 
employees.  The program is administered by the California Public Utilities Commission, through 
the three major private utilities (Pacific Gas and Electric, Southern California Edison and San 
Diego Gas and Electric).  Municipal utilities also have similar programs.   
 
City officials may wish to work with their utilities, community groups, churches and others to 
ensure that eligible households take advantage of the program.  More information about CARE 
is available through individual utilities, or through the California Energy Commission’s website, 
www.flexyourpower.com. 
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Appendix H:  Planning Calendar, June-September 
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JULY 
 
 
 

 
 

SUNDAY____ MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY 
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AUGUST 
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SEPTEMBER 
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League of California Cities

916/658-8200
www.cacities.org

California State Association

of Counties

916/327-7500
www.csac.counties.org

Local Government Commission

916/448-1198
www.lgc.org

California Park and

Recreation Society

916/665-2777
www.cprs.org

For more information on the "Watt's" Going On,

California?" Energy Conservation Program,
contact:
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